Overseas pleasure travel motivations of older alumnae of a Japanese women's university by Takaya, Sachiko
 
 
 
OVERSEAS PLEASURE TRAVEL MOTIVATIONS OF OLDER ALUMNAE OF 
A JAPANESE WOMEN’S UNIVERSITY 
 
 
 
 
By 
Sachiko Takaya 
 
 
A Research Paper 
Submitted in Partial Fulfillment of the  
Requirements for the  
Master of Science Degree 
With a Major in 
Hospitality and Tourism 
Approved: 3 Semester Credits 
 
 
 
 
Investigation Advisor 
 
 
The Graduate College 
University of Wisconsin-Stout 
August, 2002 
The Graduate School 
University of Wisconsin-Stout 
Menomonie, WI 54751 
 
ABSTRACT 
 
         Takaya                  Sachiko                                     
(Writer)  (Last Name)                (First)                   (Initial) 
      OVERSEAS PLEASURE TRAVEL MOTIVATIONS OF OLDER ALUMNAE      
(Title) 
                OF A JAPANESE WOMEN’S UNIVERSITY                       
 
Hospitality and Tourism      Bob Davies       August, 2002         91                 
(Graduate Major)         (Research Advisor)     (Month/Year)      (No. of Pages) 
         American Psychological Association (APA) Publication Manual                 
(Name of Style Manual Used in this Study) 
This study examined overseas pleasure travel motivations of Tsuda College (a 
women’s university in Tokyo, Japan) older alumnae, whose approximate ages ranged 
from 55 to 79 years old. Along with tourist motivations, the study also investigated 
barriers to travel, both of which were analyzed in relation to the data on demographics 
and overseas trip characteristics of older alumnae. 
The date were collected through a questionnaire mailed to each of 207 
alumnae in May 2002, who were systematically chosen as a sample from the college’s 
alumnae list. A total of 132 usable responses were returned for a response rate of 63.8%. 
Results indicated that the older alumnae were most likely to seek 
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“knowledge” for their overseas pleasure trips. While the alumnae overall were highly 
interested in knowledge on “history and art,” the extent of interest in “lifestyles” varied 
significantly by age. Those who were 65 years or over were less likely than those 64 or 
less to seek this type of tourism. Those 70 or over were especially less likely. 
While the alumnae overall did not perceive most questionnaire items of 
barriers to travel to be significant, “security concerns” was relatively a greater perceived 
barriers for them. Especially, it was identified that those who have greater health / 
physical ability concerns indicated greater security concerns. Also, there were 20 
alumnae who reported that they had never taken any overseas pleasure trips. The most 
significant barriers for those were: commitment to work, other social activities and need 
to care for family, animals and plants. 
In addition, it was indicated that the major at college may have a significant 
impact on the alumnae’s overseas travel. Those who majored in English at college were 
more likely than those who majored in math to have traveled overseas a number of 
times. Those who majored in math were more likely than those who majored in English 
to perceive “language concerns” to be a greater barrier to travel overseas. 
A review of the related literature suggested that these results should be 
understood with the alumnae’s ordinary life in mind. 
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These results, together with insights gained from literature, developed 
possible suggestions for travel managers at the end of the paper.
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CHAPTER 1 
INTRODUCTION 
The importance of the study of motivation in tourism has been discussed 
everywhere. For example, Dann (2000) notes Max Weber’s idea that “motivation lies at the 
core of human behaviour” (p.393). As a result, in tourism, the study of motivation helps 
understand, explain, and predict tourists’ behavior. It is, he assumes, one of the most basic 
subjects in tourism research. From a tourism marketing standpoint, Crompton (1979) notes 
that identifying tourism motivations provides useful insights into understanding the 
decision process of destination choices. Destinations can use those underlying insights to 
develop and promote their product to target populations. 
This paper explores the overseas pleasure travel motivation of older alumnae of a 
Japanese women’s university. As in many tourism generating countries where population is 
rapidly aging, the older population has been becoming an increasingly important market 
segment in Japan, whose population is the world’s oldest in terms of the median age (41 
years old) (United Nations Population Division, 2002). In addition to its growing market 
size, its market potential has been widely pointed out. According to Linden (1986), today’s 
seniors are promising consumers of luxury and quality goods and services, and they tend to 
engage in more activities and have more interests than past generations of older people as 
they are generally better educated, more vigorous, and more affluent (Hawes, 1988). In fact, 
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in Japan, according to the Ministry of Justice (2000), of the 17.82 million Japanese who 
traveled abroad in 2000, the number of travelers who were in their 50s and over 60 as well 
as 30s increased more than 10% respectively compared with the previous year. On the 
contrary, the growth in the number of female travelers in their 20s has been sluggish, even 
though it still remained the largest demographic segment in Japanese overseas travel 
market. It is estimated that female travelers over 50 will outnumber those in their 20s to 
become the largest market by 2005 (Japan Travel Bureau, 2001, August).  
On the other hand, it should be recognized that the older population is not 
homogeneous at all. It is the variability that marketers should pay attention to, in order to 
improve their goods and services to meet the needs of target consumers (Lago & Poffley, 
1993). The single fact that they can differ at least 30 years by age, though there seems to be 
no age definition for “old people,” “seniors,” or “retired,” must be a good reason for 
significant differences within the population.  
Gender is another factor that should be considered when differences in leisure 
behavior including motivation are discussed. According to Kinnared & Hall (1996), 
although little research has focused on gender differences in relation to leisure and their 
motivations, issues that appear to be essential in such a discussion include: women tend to 
experience time in a more fragmented way than men do, and women are more likely than 
men to receive their own leisure secondarily after making sure that others’ (especially 
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husbands’, children’s and parents’) leisure needs are met. 
Therefore, in an attempt to examine overseas pleasure travel motivations of older 
alumnae of a Japanese women’s college, this paper also deals with the following points. 
First, it attempts to learn some of theoretical background of tourism motivations. Second, it 
focuses on understanding travel motivations of older people, particularly those of women 
(especially older Japanese women).  
Tsuda College (Tsuda Juku Daigaku, a women’s college in Kodaira, Tokyo, 
Japan) older alumnae surveyed in this study graduated from the school between the years 
of 1945 and 1969. Their approximate ages today range from 55 to 79 years old. The college 
was founded in 1900 as one of the first private institutions of higher education for women 
in Japan, with a goal to provide an all-round education for women to improve women’s 
social status (Tsuda College, 2002). Thus, while the study may make an interesting 
contribution to understand travel motivations of Japanese older women which has been 
apparently under-researched, it should also be noted that the population in this study is a 
part of the small number of older Japanese women who sought higher education during the 
time when it was not at all common. Especially, those who graduated in the earlier years 
should be considered as an extreme minority.  
Statement of the Problem 
The purpose of this study was to examine the overseas pleasure travel 
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motivations of Tsuda College older alumnae, in order to contribute to enhancement of the 
tourism industry’s knowledge base about older Japanese female tourists. To accomplish this 
goal, the study had the following objectives: 
1. To collect data on demographics of the alumnae and on their overseas 
pleasure travel characteristics 
2. To examine what motivates them to take overseas pleasure trips and what 
prevents them from taking overseas pleasure trips 
3. To identify significant relationships among variables in demographics, trip 
characteristics, motivation and barriers to travel 
        The population in this study included those Tsuda College alumnae who 
graduated from the college between the years of 1945 and 1969, and whose names and 
addresses were on the 1997 edition of alumnae list acquired from the college’s alumnae 
association office. A sample of 207 alumnae was systematically chosen from the 
population. 
The data were collected through a questionnaire mailed to each alumna on May 
20th, 2002. Each alumna was asked to complete the questionnaire and return it unsigned in 
a postage paid return envelope provided. 
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CHAPTER 2 
LITERATURE REVIEW 
The purpose of this chapter is to understand related theories and existing studies 
which are regarded as necessary for an examination of motivation of older Japanese female 
tourists. The chapter consists of three parts. The first part addresses some of general ideas 
and concepts about tourist motivation, which should be understood as a basis for this entire 
study. The second part focuses on older tourists. It discusses their trip characteristics 
including motivation, and factors that may affect their trips. Finally, there is a discussion on 
some of the issues of women and travel. 
Tourist Motivation 
Although the study of tourist motivation requires multi-faceted treatments, 
according to Dann (2000), there are two major approaches that have been most often used 
to answer the question of why people travel. One is a psychological approach that focuses 
on the individual personality and intrinsic motivation. It considers motives as self-directing 
and autonomous, something which arises in oneself without any external influences. 
Needs-based approach is a typical of this type. The other is a sociological approach that 
stresses society and extrinsic motivation. It is concerned with an individual’s home 
environment and ordinary life which nurtures the motivation to travel. Sharpley (1994) also 
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considers intrinsic and extrinsic motivation as two distinct approaches that can be used as a 
basis for motivational studies. He argues, however, that although a psychological approach 
is essential, an individual’s needs and motivations are more or less influenced by external 
factors such as societal norms and pressures, which are internalized to become 
psychological needs.  
Taking largely the second approach, this section focuses on extrinsic motivation 
rather than intrinsic, and discusses what motivates an individual to travel, with an emphasis 
on his / her ordinary environment. 
Escape and Status 
According to Dann (1977), in a typical suburban city, an individual has little 
interaction with others and therefore his / her need for love, affection and communication is 
denied. Life seems monotonous and meaningless (anomie), and an individual feels isolated 
and develops a desire to escape from the situation. In such a case, travel can be used as a 
means of getting away from it all. On the other hand, a feeling of dissatisfaction with one’s 
social status may become the need for recognition (ego-enhancement). When an individual 
is unsatisfied with his / her socioeconomic position in ordinary life, he / she may seek 
higher status by traveling to a place where his / her ordinary status is unknown. He / she 
may wish to spend a holiday in a prestigious resort, or go to less developed parts of the 
world where he / she would be treated with greater respect. Moreover, he / she may seek 
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recognition by telling others about the travel experiences.  
 
In a similar vein, Crompton (1979) identified seven “socio-psychological” 
motives, which are influenced by ordinary life conditions. They include: “escape form a 
perceived mundane environment,” “exploration and evaluation of self,” “relaxation,” 
“prestige,” “regression,” “enhancement of kinship relationships,” and “facilitation of social 
interaction.” Also, he found “cultural” motives that reflect the influence of destination 
attributes. They are “novelty” and “education,” which may be related to each other since 
“education” often means exposure to new sights and experiences. “Education,” including 
children’s education, was perceived to be a means of development of a rounded individual. 
While “socio-psychological” motives were difficult for respondents interviewed in 
Crompton’s study to articulate, most respondents explained their reasons to travel in terms 
of “cultural” motives. 
Among “socio-psychological” motives, according to Crompton, interpersonal 
aspects are again linked to a lack of enough human interactions in daily life. “Enhancement 
of kinship relationships” relates to daily situations in which every member of a family goes 
in different directions, resulting in a lack of interaction among the family members, 
whereas “facilitation of social interaction” relates mainly to an individual’s desire for 
meeting new people, which may be unlikely to occur in his / her normal life. “Relaxation” 
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refers to mentally easing the tension that an individual feels in the rhythm of the normal 
routine. At home, an individual feels constrained not only by time but also by norms and 
expectations in society. “Regression” refers to behaviors of such an individual acting like a 
child or searching for the lifestyle of a previous era (nostalgia). 
“Nostalgia” is further explained in Graburn (2000). Nostalgia is “a feeling of loss 
or anxiety about the passage of time, accompanied by a desire to experience again some 
aspects of the past” (p. 415). As an individual ages or becomes marginalized in a changing 
society, he / she may wish to experience his / her youth again by visiting childhood places 
or reunions with old friends, etc. (personal nostalgia). Also, when an individual feels that 
society is changing too fast, or human civilization is damaging nature, he / she may seek an 
enjoyment of the past (historical nostalgia), or a simpler lives of rural or exotic peoples, or 
immersion in nature (social and environmental nostalgia). 
Fantasy and Inversion 
Dann (1977) adds to his discussion on “anomie” and “ego-enhancement” that 
these motives strongly relate to a notion of “fantasy.” Travel can provide an individual with 
an opportunity to engage in activities that are unacceptable or impossible in ordinary life, 
since during travel, homebound norms and role expectations are removed due to the spatial 
and psychological detachment from home. Similarly, Gottlieb’s (1982) idea of “inversion” 
suggests that in Americans’ vacations, an individual seeks a lifestyle in which he / she is 
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normally unable to be involved. In terms of socio-economic status, according to her, an 
upper / upper-middle class individual is likely to seek to be a “Peasant for a Day.” He / she 
wants to immerse himself or herself in a native culture, such as relating to lower-class 
people of the host destination on an equal basis or going into local bars. By contrast, a 
lower-middle to upper-middle class individual would seek to be a “King (Queen) for a 
Day.” He / she desires to experience what he / she classifies as higher class culture, 
including staying in luxury hotels and being treated as “important.” The notion of 
“inversion” is further illustrated by Lett’s (1983) study with charter yacht tourists in the 
Caribbean. He describes the charter yacht tourists as being aggressively friendly, dressing 
outrageously and indulging in excessive drinking and sexual activities. Lett explains that 
these behaviors are “an inverted expression of many of the pervasive values and attitudes 
of middle-class U.S. culture” (p. 54). Travel temporally releases them from homebound 
norms of schedule, hierarchical relationships or necessity of self-control. 
Work and Social Influence 
In addition to socioeconomic status as an extrinsically influencing factor on 
motivation, Sharpley (1994) points out the importance of “work / work environment.” 
According to him, different types of workplace produce different personal needs and 
different tourist motivations. While some may seek travel experiences that are opposite to 
their work, which is similar to “inversion,” others may seek such experiences as an 
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extension of their work. An example of the latter is a history teacher spending a holiday 
touring historical sites. In addition to “work,” Sharpley points out four “social influences” 
which can be influencing factors on motivation. First, “the family” can significantly affect 
one’s tourism motivation since family is the primary body through which most people 
acquire their values and expectations. Also visiting family and relatives is a powerful 
motivation to travel. Second, there is a “reference group” such as local neighborhood and 
co-workers. It is a group that an individual turns to in order to judge his / her own beliefs 
and attitudes. Third, “social class” would have influence on travel motivation, which has 
been discussed earlier. The final factor is “the culture of a society.” An individual would be 
more highly motivated to travel if travel is more deeply rooted or acceptable in his / her 
culture. 
In terms of “the culture of a society,” Moeran (1983) examined Japanese travel 
brochures as he considered that the words used in brochures reflect the aspirations of 
Japanese tourists and therefore those of the society. Among the key concerns of the 
Japanese for overseas travel were “nature,” “culture,” and “status,” in which he found some 
“peculiar” ways the Japanese are attracted to overseas. At the same time, however, he also 
pointed out that due to industrialization, urbanization, and consumerism pervasive in 
developed countries, many of the Japanese’ concerns have become very similar to those 
found in Western values. For example, the Japanese are often invited to enjoy 
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“individualized” and “personalized” travel experiences in brochures, despite the Japanese 
society’s long tradition of the importance of the group over the individual.  
 
The influence of consumerism on society and therefore on tourist motivation is 
stressed in Parrinello (1993). She argues that in a post-industrial society, it is very difficult 
to identify exactly what triggers an individual’s desire to travel and when, since in most 
developed countries, an individual’s decision to travel is greatly affected by much wider 
travel experiences and by a greater amount of information. She explains that since people 
especially in today’s developed countries have more than one annual holiday on average, 
their knowledge about travel is much greater than that of people decades ago. In addition, 
“tourist culture” is everywhere in the everyday life of a post-modern society because of 
consumerism and greater channels of available information, which daily stimulates 
people’s mind. 
In summary, it was suggested that an individual is motivated to travel influenced 
by various factors present in his / her ordinary life. At a societal level, he / she may be 
affected by anomic society, rapidly changing environment, society’s norms and values, or 
consumerism, whereas at a more individual level, work, family, or socioeconomic status 
may influence his / her motivation to travel. 
Older Tourists 
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The previous section has attempted to delineate what motivates people to travel 
with an emphasis on extrinsic motivation. It was suggested that there are many factors that 
may influence one’s travel motivation and subsequent behavior. In addition to influencing 
factors already pointed out, according to Mercer (2000), factors that may affect one’s 
recreation behavior include “age” and “gender.” Therefore, this section focuses on “age,” 
especially older age, to learn how it may influence one’s travel including motivation. 
Life Circumstances of Older People 
Before discussing the characteristics of older tourists, it is important to learn 
some of their general life circumstances, since they greatly influence one’s travel as 
discussed earlier. Basic factors that explain some aspects of their life include “family,” 
“income,” “education,” and “health status.” Due to the subject of this paper, most of these 
are discussed in the Japanese context. 
Family. As pointed out earlier, “family” is one of the powerful factors that 
influence an individual’s motivation to travel (Sharpley, 1994). According to the Japanese 
Statistics Bureau & Statistics Center (2001), one of the major trends in family structure in 
Japan is a rapid growth in one-person female elderly (65 or older) households, mainly 
because of the difference in life expectancies between males and females (77.6 years as 
opposed to 84.6). In 2000, the number of one-person elderly households accounted for 
about 20 % of the total number of households which include at least one elderly person. Of 
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the one-person elderly households, the number of one-person female elderly households is 
three times larger than that of male. One in 5.6 female elderly persons is living alone. 
Another major trend is, of the total number of elderly-inclusive household, the number of 
nuclear family households has been increasing, while that of the extended family has been 
decreasing. About 45 % of the total number of elderly-inclusive households was a nuclear 
family household. About 60 % of those were married couples with no children at home.  
Income. According to the Japanese Statistic Bureau & Statistics Center (2001), of 
the total number of one-person elderly households, 85% are unemployed / retired. With the 
one-person household excluded, the number of households with unemployed / retired 
elderly household heads accounted for about 64 % of the total number of elderly-inclusive 
households. In these households, on average, pensions accounted for nearly 90% of their 
monthly income. Their monthly expenditures exceed their monthly income by about 10%. 
The difference is usually covered by savings. With one-person households excluded, in 
1999, the average financial assets of households with the household head over 60 years old 
was 4.4 times larger than those of households with the household head less than 59 years 
old.  
JTB (2001, Aug.) analyzes that the large amount of financial assets possessed by 
older people have made it possible for them to make “stock consumption,” and that this is a 
major reason for recent changes in the Japanese overseas travel market. Unlike “flow 
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consumption,” in which people make purchases as time and money become available, 
“stock consumption” is made by those people who already have enough time and money to 
make purchases for some other motivation. As a result of the expansion of the older 
population capable of this type of consumption, a recent tendency in overseas travel is a 
rapid increase in the number of travelers who are over 50 years old, as mentioned earlier. 
Additionally, the number of female travelers in their 30’s is also on the increase. Women in 
many ways are helped by their parents who are over 50. For example, single working 
women living with their elderly parents and married women living close to their elderly 
parents are often able to consume beyond their income level, with financial help from their 
parents. In relation to such lifestyles, travel styles such as mother-daughter travel and 
three-generation travel have become increasingly prominent. 
Education. In Japan, the older population is currently less educated on average 
than the younger. Especially, elderly women usually have the lowest level of education due 
to lack of educational opportunities in those days. However, today’s seniors are more 
educated than those of previous generations, and the differences between men and women 
are also decreasing. According to the Ministry of Education, Culture, Sports, Science and 
Technology (2002), of those women who finished compulsory education (more than 99% 
of the total school-age female population since the end the second world war), the number 
of women who advanced to senior high school was about 37% (48% for men) in 1950, 56% 
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(60%) in 1960, and 83% (82%) in 1970. Of those women who completed senior high 
school education, only about 5% (10% for men) continued to a 2-4 year college in 1955, 
11% (17%) in 1965, and 33% (44%) in 1975. The vast majority of women, however, 
studied at 2 year colleges. 
Health status. The older population can consist of three large subgroups based on 
health status: (1) those with severe chronic health problems, (2) those with mild health 
problems, and (3) those who retain good health. A relatively large group of elderly will be 
described as (2), as advances in medicine will not drastically cure many age-related 
diseases in the short term, but rather improve them gradually. Therefore, many elderly may 
have to overcome some moderate health-related barriers when engaging in leisure activities. 
On the other hand, there is also a growing number of healthy elderly who have no 
significant physical limitations in their lives. They are mostly younger elderly who have 
leisure time and the health to enjoy using it (Lago & Poffley, 1993). 
Older and Younger Tourists  
With such circumstances in mind, travel characteristics of older people are 
addressed. First, older tourists are compared with younger tourists to understand their 
overall characteristics including motivation, and second, differences within older tourists 
are examined for a more accurate understanding. 
Foster’s (1986) observation of small cruise ship passengers in the South Pacific 
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(aged 65 – 70 on average, above-average socioeconomic status, well-traveled, in good 
health) indicates some possible characteristics of older travelers, although it was not his 
prime intention to examine them as “elderly.” The passengers were not seeking for a break 
from the demands of routine to recharge themselves, but many traveled because “there is 
nothing better to do.” Travel was a normal part of their life. “Self-improvement” through 
“learning” was an important motivation to take the trip, as the ship provided educational 
opportunities such as lectures and natural history movies. Foster suspects, however, that 
this motivation may have been used by some to justify taking such an expensive trip. No 
one sought hedonic activities. Foster comments on them, comparing with the charter yacht 
tourists in Lett (1983) that “they would feel distinctly uncomfortable should they be asked 
to participate in the vacation mores of passengers on Caribbean charter yachts” (p. 232). 
While obviously age was not the only factor that made this difference, it is possible to say 
that the elderly are less likely to “wish to let themselves go.”  
Rather than such a study as participant observation by Foster, it seems that a 
number of studies have used quantitative surveys to understand older tourists. For example, 
Anderson & Langmeyer (1982) surveyed travelers aged under 50 and over 50 in the USA. 
According to them, over 50 travelers tended to travel off-season, used travel agents, 
preferred planned trips, and participated in group tours more often. By contrast, under 50 
travelers tended to travel during peak seasons, traveled on less expensive budgets, and 
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more frequently participated in outdoor recreation and sports. While under 50 travelers 
tended to travel to visit man-made amusement facilities, over 50 travelers had a higher 
preference for visiting historical sites. Contrary to cultural stereotypes, as Anderson & 
Langmeyer noted, over 50 travelers did not perceive that their trips were constrained by 
their health and physical status any more than under 50 did. 
 
Romsa & Blenman (1989) investigated the influence of age and environmental 
factors on German tourists based on the framework of an environmental-motivational 
model developed by Romsa, Bondy & Blenman (1985). The model denotes that while 
retirees’ recreational needs are similar to those of the general population, there are 
differences in the rank order of these needs, and in the extent to which these needs can be 
satisfied, which depends on the surrounding social-psychological and physical environment. 
Their study found out that motivations to travel are similar among all age groups, but older 
tourists put a greater importance on visiting friends and relatives and on health, whereas 
younger tourists placed a higher priority on rest and relaxation. Also, older travelers tended 
to choose domestic vacations and to select closer destinations. Moreover, the number going 
to new destinations decreased in the older age groups. These suggest, according to Romsa 
& Blenman, that as one gets older, he / she feels less stressful in familiar environments.  
Contrary to Romsa & Blenman, Javalge, Thomas & Rao’s (1992) study on travel 
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characteristics of U.S. seniors (over 55) and non-seniors (under 55) indicated that seniors 
were slightly more inclined to travel further as they were more likely to take cruise trips 
and touring vacations. They explained that this was because seniors were likely to be 
“empty nesters” and were freer to take longer trips, while non-seniors were more inclined 
to take trips more appealing to participating with children, such as outdoor vacations and 
trips to a theme park or special event. This was similar to Anderson & Langmeyer’s 
findings. 
Japanese older tourists. More relevant to this paper is a survey conducted by JTB 
(2001, Aug.), in which the population included Japanese “elderly women” and “elderly 
men” over 60 years old. Of 3,906 overseas trips taken by 2,473 Japanese respondents, 315 
trips (8.1%) were taken by 207 “elderly women” and 368 (9.4%) were by 232 “elderly 
men” 60 years old or older. There were several characteristics in trips taken by those in 
“elderly” groups. First, as “motivation for overseas travel,” nearly 40 % of “elderly 
women” as well as “elderly men” mentioned that they decided to travel because “there was 
a destination ‘I’ (they) wanted to visit,” which was considerably higher than those of the 
total respondents who mentioned this reason (about 26%). Also, “elderly women” and 
“elderly men” did not seek “rest and relaxation” on overseas trips as much as younger 
groups of people such as “housewives” and “married men” did (about 10% as opposed to 
40%), which is consistent with studies mentioned earlier. The elderly of both genders had a 
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much higher tendency to engage in such activities as sightseeing at “natural and scenic 
attractions,” “historic and cultural attractions,” and “visiting art galleries and museums,” 
while women in younger groups preferred to engage in “shopping” and “gourmet 
sampling.” Second, the elderly were likely to travel with their spouse, and “elderly men” 
were more likely than women to do so (43.8% as opposed to 30.5 %). The percentages of 
travel with family / relatives or friends were higher in elderly women (25.7% and 26.7%, 
respectively) than in elderly men (12.8% and 19%). Younger married women were more 
likely to travel with family, while in younger married men, percentages of travel with 
co-workers were relatively higher. Single women and men were most likely to travel with 
friends or alone. Third, the percentages of trips to “Europe / Russia” were notably higher in 
“elderly women” (34.6%) and moderately higher in “elderly men (26.4 %) compared with 
that of the total respondents (19.7%). Additionally, more than 60 % of the trips taken by all 
female respondents except for “female students” were “packaged tours.” For male 
respondents, percentages of “individually arranged trips” were relatively higher (more than 
40 %), except for “elderly men,” most of whom used “packaged tours.” While more than 
80 % of the packaged tours taken by “elderly women” and “elderly men” were “full 
packaged tours,” in which tour guides, meals and sightseeing are included, the majority of 
those packaged tours taken by women in younger groups were “free-time packaged tours,” 
where schedules are more flexible at destinations. Forth, “elderly women” were the biggest 
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spenders on overseas travel with an expenditure of 397,000 yen (about $3,054, $1=130yen, 
as of July 2002), followed by “elderly men” with 357,000 yen (about $2,746), while 
average expenditures of the total respondents was 309,000 yen (about $2,377). More than 
60 % of the expenditures by the elderly were “tour participation costs,” which was higher 
than those of other age groups. 
Thus, the review of some of characteristics of older tourists as opposed to the 
younger suggests that overall, older people are more likely than younger people to travel 
for learning, sightseeing, and visiting friends and relatives rather than for rest and 
relaxation or outdoor recreation, and more likely to use tours and to spend more.  
Differences within Older Tourists 
It is equally important, however, to learn how the differences may vary 
depending on several factors. It is wrong to consider the elderly as one vast group of the 
population. 
Blazey (1992) surveyed older Americans who were over 50 years old to identify 
the relationships between travel and “retirement status.” Characteristics of “retirees” were 
similar to many of those of “older” people that were explained above, including their 
preference for domestic and already visited places, tendency to travel for visiting friends 
and relatives and to use travel agents more than pre-retirees. Underlying reasons for such 
less adventurous travel habits of “retirees” included such age-related factors as deteriorated 
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health conditions, less physical energy, and perception of age. On the other hand, 
“pre-retirees” were more likely to be time-constrained. 
Zimmer, Brayley, & Searle’s (1995) study on the travel of the population 65 years 
or older in Manitoba, Canada identified that important characteristics for those elderly who 
had higher propensity for travel included “more years of education” as well as “less age,” 
and “fewer mobility problems.” Also, those with higher levels of education as well as 
higher levels of income, life satisfaction and interest in spending money on leisure tended 
to choose more distant travel destinations. 
 
Hawes’ (1988) study with women 50 years or over identified three groups that 
are distinctly different from one another. The first is “travelers” who like excitement and 
uncertainty on their trips, the second is “laid-back” who prefer quiet, relaxing and 
predictable trips, and the third is “dreamers” who are content with vicarious experiences 
and fantasizing with television. “Travelers” were generally single or in small households, 
had higher incomes and levels of education. More than 40 % of respondents over 70 years 
old were included in this group, indicating that many older women have the energy and the 
desire for active things. Similarly, Shoemaker (1989) and Lieux, Weaver & McCleary 
(1994) also identified three groups in the older population respectively, based on 
motivation. The majority of respondents in the most active groups in both studies were 
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generally younger seniors 64 years or less, while more than half of the least active groups 
were older seniors 65 or over. Lieux, Weaver & McCleary’s results also indicated that 
respondents in the most active group were more likely to have higher levels of education 
and income. 
From the discussion on differences in older tourists, it seems that “age” is not a 
factor that directly influences older people’s travel. It would be more appropriate to say that 
“age” has significant relationships with “health and physical ability,” “levels of education,” 
“income,” “retirement status,” and “family structure,” which affect the travel characteristics 
of older people. 
 
Continuity. Besides those current life circumstances, however, equally important 
is what an older individual has done in his / her earlier stages of life. In a discussion 
whether it is possible for marketers to positively change older people’s travel patterns, 
Zimmer, Brayley & Searle (1995) note Atchley’s (1989, 1993) continuity theory of aging, 
in which individuals tend to retain consistent patterns of behavior and there are little 
inclinations for major changes in preference and general activities. Thus, Zimmer et al. 
suggest that seniors’ travel habits are difficult to change since they may have been fixed at 
earlier stages of life, based on place of residence, education and attitude toward recreation. 
However, this is not necessarily a negative factor. You & O’Leary (2000) 
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compared overseas travel-related characteristics between Japanese aged 45 – 54 in 1986 
and Japanese aged 55 – 64 in 1995, and identified that there was no decline in travel 
propensity from the late middle through early older years. They explain that greater travel 
experiences when younger and other socio-economic advantages when they become older 
appear to balance the negative effect of aging. This would also indicate that their travel 
patterns in earlier years were to some extent carried through to the later years as the 
continuity theory suggest. You & O’Leary also compared those aged 55 – 65 in 1986 and 
1995, and found out that recent seniors are more active and prefer flexibility in overseas 
travel than those in a decade ago. 
In summary, a comparison of older and younger travelers indicated that there are 
a number of differences in their travel characteristics, suggesting the importance of “age” 
as an influencing factor on one’s travel. A closer look at the older population, however, 
further suggested that “age” does not affect one’s travel directly, but it is significantly 
related to other factors such as health and socioeconomic status which have strong 
influences on one’s travel.  
Another important concept to note was “continuity.” It suggests that it is unlikely 
that people’s attitude and behavior will change drastically when they enter a later phase of 
life. Rather, they are likely to continue to do things they have done and enjoyed in earlier 
life until changes in their physical status with extreme age severely prevents them from 
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doing so. Therefore, there are older consumers wanting products that will allow them to 
express the characteristics they have developed over the years regardless of their age (Lago 
& Poffley, 1993). Also, older people want to feel useful and need a sense of purpose even 
after they retire. This may be one of the reasons for the popularity of learning or 
educational trips among the elderly rather than trips just for rest and relaxation. 
Furthermore, although older people want to continue to be independent and do not like to 
depend on others for living assistances, it should be recognized that they do not want to be 
isolated from society either. Especially, “family” plays a main role in older persons’ social 
interaction (Schewe, 1990). 
Women and Travel 
The previous section focused on “age” and related factors that may affect one’s 
travel. It has paid little attention, however, to “gender,” even though it was pointed out as 
one of the factors that may influence one’s recreation behavior. Therefore, this section deals 
with some of the issues on women and travel including motivation. 
Motivation to Travel 
Studies on women and travel, especially those on older women including their 
travel motivations appear to be limited. Kinnaird & Hall (1996) note Russell (1986) and 
Kinnaird & Hall’s (1988) assessments about women’s travel motivations. Generally, a 
women may travel to “(a) escape from domesticity or a routine job; (b) overcome a loss of 
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emotional ties; (c) experience the thrill of danger; (d) demonstrate women’s abilities; and 
(e) undertake scientific discovery” (p. 97). In addition, a woman may consider traveling 
when there are changes in personal circumstance such as broken romance / marriage, death 
of a person close to them, or sudden inheritance. Knnaird & Hall (1996) add, however, that 
tourist wants with gendered perspectives have not been placed in the center of discussion, 
despite the fact that they have a direct benefit for the industry. MacGehee, Loker-Murphy 
& Uysal (1996) examined “push” and “pull” motivational factors for Australian female 
international travelers to the U.S. compared with male counterparts. In push factors, female 
respondents put significantly higher importance on “cultural experience,” “family and 
kinship,” and “prestige,” while male respondents placed more importance on “sports and 
adventure.” “Cultural experience” was also rated the highest among male respondents, but 
women simply rated it higher. “Prestige,” however, was identified to have more significant 
inverse relationships with “education” and “income” than “gender.” On the other hand, 
both men and women indicated “budgetary environs,” “comfort and relaxation,” and 
“heritage and culture” as important “pull” factors. 
An important consideration in terms of women and travel is “shopping.” 
Anderson & Littrell (1995) note Litterell, Anderson & Brown’s (1993) survey results which 
indicated that for more than 70% of the households surveyed, women were the prime 
purchasers of crafts, gifts and souvenirs during trips. In personal interviews with 42 women 
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in Iowa, U.S.A., mostly with jobs or professional careers and higher levels of education, 
Anderson & Littrell identified that for those informants, during trips, shopping was “an 
activity that provided entertainment, adventure, and the discovery of unusual objects” (p. 
339). Shopping experiences were composed of shopping site, shopping companions, and 
interaction with shopkeepers and crafts producers. Their main reasons for purchasing 
souvenirs included “as reminder,” “for use,” and “as gifts.” 
As for Japanese travelers, “shopping” is often an essential activity during travel, 
partly because of the souvenir culture observed in Japan. According to JTB (2001, Aug.), 
shopping expenditure per overseas trip per person was 75,000 yen (about $577) in 2000. 
Women of all age groups tended to spend more on shopping than men in equivalent age 
groups. Especially, older women tended to spend more than younger women, with 
“middle-aged women” (aged 45 – 59) 109,000 yen (about $838), and “elderly women” (60 
or over) 98,000yen (about $754). On the other hand, while older women are likely to spend 
more, they are less likely to report that they engaged in “shopping” as travel activities. 
Younger women such as female students,” “single women,” and “housewives” were much 
more likely to report as such (40 – 60 % as opposed to 75 – 80 %). As mentioned earlier, 
the older were more likely to report that they engaged in “sightseeing” rather than 
“shopping.” 
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Gender Role 
A more “women specific” concern in travel is an issue of how “gender role” 
affects a woman’s travel. This issue is often found in leisure participation studies. For 
example, Shaw (1994) explains that women are generally more constrained than men in 
terms of leisure participation. A major reason for this is, note Gilligan (1982), Henderson & 
Allen (1991), Green et al. (1990), Harrington et al. (1992), Humter & Whitson (1992), and 
Shaw (1992), that there is “the ethic of care” in society heavily on the women’s side. 
Especially in a family setting, women are often supposed to give priority to others’ needs, 
and to satisfy their own needs only secondarily. Because of the ethic of care, women may 
not only lack leisure but also may lack “a sense of entitlement to leisure.” Shaw also notes 
the ideas of Green & Hebron (1988), Hunter & Whitson (1992), and Shaw (1992), that 
leisure itself is sometimes a constraint to women since some forms of leisure may 
reproduce women’s mothering role as typically seen in “family leisure.” In this sense of 
“leisure as constraining,” Shaw also adds that “sports” has conventionally been a male 
preserve. Even though more sports have been socially acceptable to women as well, 
women’s participation in some kind of sports may be affected by the stereotypical 
appropriateness deemed by society. 
It is important to note, however, that women do not necessarily perceive their 
family as a barrier to their own enjoyment. Rather, many women (and men) feel what they 
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want is sharing time with family or others in leisure activities rather than engaging in the 
activity itself (Samdahl & Jekubovich, 1997). According to Henderson, Bialeschki, Shaw & 
Freysinger (1996), women’s leisure is often experienced as “connections (affiliative 
leisure)” or “autonomy (self-determined leisure),” which complement each other 
(Henderson 1997, p. 456). 
Henderson (1994) also notes that how much women believe they are entitled to 
leisure highly depends on life situations such as motherhood and working status. This point 
is illustrated by Bartos (1982) who examined U.S. women’s travel propensity in relation 
with the life cycle and employment status. Results indicated that women with no children 
living at home were more likely to travel for pleasure than women with children at home, 
and that working women were more likely to travel than non-working women in equivalent 
life cycles. Thus, working wives with no children at home had the highest propensity for 
taking pleasure trips. Unattached working women (single, separated, widowed or divorced) 
with no children at home were also apt to travel despite their lower median income. Even 
among women with children at home, working mothers were more likely to travel than 
non-working mothers. Furthermore, Bartos found out that women who consider the work 
they do as “a career” were more promising travelers than women who think they have “just 
a job.” These results indicate that women may feel more entitled to take trips when there 
are no young children at home and they have their own income. 
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On the other hand, Anderson & Littrell (1995) argue that women in different 
generations may be influenced differently by two extreme gender ideologies, and that 
therefore their travel behavior including souvenir purchasing patterns may be different. The 
two gender ideologies included “liberal” that grew during the late 1950s and after, in which 
women and men are basically alike and equal, and perform the same roles, and “cultural” 
largely accepted before the 1950s, in which women and men are unlike and have different 
roles. They examined Iowa women in middle adulthood (MA; aged 43-60) and in early 
adulthood (EA; aged 22-42) and their travel and souvenir purchase behavior including the 
desire for authenticity. In this study, neither MA nor EA women indicated collective 
restriction to either of the gender ideologies, and both of them typically displayed more 
liberal than cultural characteristics. Authenticity was found important to both MA and EA 
women. These results may have derived from the fact that most informants worked and had 
higher levels of education, as Anderson & Littrell explain. They suggest that similar studies 
should be conducted incorporating possible influences of class, ethnicity, and gender. 
Finally, how the issue of gender roles may affect Japanese women and travel 
should be considered. Skov & Moeran (1995) note an analysis by the Hakuhodo Institute of 
Life and Living (1987), a research institute attached to one of Japan’s largest advertising 
agencies, Hakuhodo, that in Japan, women pay for the knowledge and experiences of 
“culture,” and that their personal consumption and their desire to learn tend to be combined. 
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Such consumptions occur daily, for instance, in department store art exhibitions and their 
‘women’s salons,’ and in culture centers, etc. Why is this? According to the Japan 
Information Network (2002), the Japanese society still highly expects women to assume 
full responsibilities at home. Except for those very qualified, it is very difficult for women 
to take serious career paths. Creighton (1995) notes Iwao (1993) and Ueno (1988), that it is 
because of the fact that most women are marginalized from serious work pursuit that they 
seek a means of self-fulfillment in hobbies or leisure pursuits. Creighton also notes, 
however, while younger unmarried women can indulge in leisure activities including travel, 
married women often find it difficult to engage in any activities simply for fun. In her study 
with Japanese women who traveled to a Japanese scenic town to participate in a weaving 
workshop, Creighton explains that the educational aspect of the trip provides wives an 
excuse to travel. This notion of what Creighton (1992, 1994) termed “edutainment – 
entertainment socially validated in the guise of education” (p. 470) was also found in South 
Seas cruise passengers described in Foster (1986). 
Thus, it was discussed that women’s motivations and barriers to travel may differ 
from those of men’s. Especially, society’s value of “the gender role” seems to play a 
significant part in women’s leisure and travel. It gives another perspective to explain 
women’s leisure preferences even though it may not be overtly expressed.  
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Summary 
Related literature was reviewed for a better understanding of motivations for 
Japanese older women to travel. First, it was stressed that one’s ordinary life and 
environment play a significant role as they nurture motivations to travel. Some of the 
important concepts to explain motivations to travel were escape, status enhancement, and 
inversion, which are likely to be interrelated. Second, the discussion focused on older 
tourists. To understand some aspects of their ordinary life, average life circumstances of 
Japanese older people were also reviewed. It was also pointed out that there are differences 
in trip characteristics including motivations within the older population depending on 
various factors in ordinary life as well as between the younger and the older population. 
The last part discussed women and travel, with an emphasis on how gender role 
expectations in ordinary life may affect their travel. It was suggested that gender role 
expectations can be barriers to leisure and travel for women, and that it may affect what 
women are likely to seek in leisure and travel.  
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CHAPTER 3 
METHODOLOGY 
Subjects 
The population in this study included Tsuda College (a women’s university in 
Kodaira, Tokyo, Japan) alumnae who graduated from the college between the years of 1945 
and 1969 and whose names were on the 1997 edition of the alumnae list acquired from the 
Alumnae Association Office of the college. Alumnae whose addresses were those of 
foreign countries as well as missing on the list were excluded, and a total of 3,737 alumnae 
were found available for mailing the survey. A systematic sampling approach was used and 
every 18th alumna was chosen from the list. A total of 207 individuals were chosen as target 
sample. 
Instrument 
The instrument used in this study was a 2-page, 9-item, self-administered 
questionnaire (Appendix B) which examined respondents’ overseas pleasure travel 
characteristics, motivations for overseas pleasure travel, perceived barriers to overseas 
pleasure trips, and demographic characteristics. 
The questionnaire consisted of three parts. The first part (Q1 and Q2) was 
designed to gather respondents’ overseas pleasure travel characteristics. The questions 
included: number of overseas pleasure trips one has taken (Q1), the year in which one took 
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the most recent overseas pleasure trip, and the destination(s) of the most recent trip (Q2-A), 
travel companion(s) of the most recent trip (Q2-B), and the form of the most recent trip 
(Q2-C). In all the questions except for the question 2-A, respondents were asked to choose 
an appropriate answer(s) from multiple choices. In the question 2-A, respondents were 
asked to write a year and a destination(s) in the blank.  
The second part (Q3 and Q4) was designed to examine respondents’ general 
motivations and their perceived barriers to overseas pleasure travel. The question 3 
addressed respondents’ motivations for taking overseas pleasure trips. Fourteen items 
which relate to motivations for overseas pleasure travel were listed, and respondents were 
asked to indicate to what extent they agree with each of the statements on a five-point 
Likert scale (1=strongly disagree, 2=disagree, 3=neutral, 4=agree, 5=strongly agree). The 
items were developed using Fodness’ (1994) vacation themes. Since his items were 
developed based on focus group interviews with U.S. citizens, however, JTB (2001, Aug.) 
was also used to make some changes to better suit Japanese circumstances. Fodness’ study 
was used because the vacation themes are categorized into five groups, which are 
convenient to understand motivations, and because the items seem to include, according to 
Fodness, tourist motivations identified by Dann (1977) and Crompton (1979) discussed in 
Chapter one. Fodness grouped the themes based on Katz (1960) and Smith, Bruner & 
White’s (1956) functional approach which notes the reason individuals have certain 
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attitudes is because these attitudes meet psychological needs. The five groups of motivation 
were: knowledge function, utilitarian function (minimization of punishment), utilitarian 
function (reward maximization), social adjustive function, and value-expressive function 
(pp. 560 – 565). The first three functions are related to the idea of escape from daily life. 
Knowledge function, however, refers to a positive escape toward well-defined goal which 
relates to the tourist’s search for knowledge and interest in understanding the world. The 
items used in this survey to measure this function included: I like to visit historical sites 
and architecture abroad (a), I like to visit art galleries and museums abroad (b), I like to see 
how other people live while I am overseas (c), I like to experience things people there 
normally do (d). Utilitarian function (punishment minimization) refers to a more passive 
escape with an emphasis on escaping from present situation. The items intended to measure 
this function included: I want to get rest and relaxation while traveling overseas (e), I travel 
overseas to have a change from daily routine (f). Similar to knowledge function, utilitarian 
function (reward maximization) refers to a positive escape, but stresses enjoyment of life 
rather than knowledge. The items for this function were: I travel overseas to enjoy life to its 
fullest (g), Overseas travel gives me a sense of enrichment (h), There are some foreign 
places I have always wanted to visit (i). Social adjustive function refers to the social 
aspects of travel such as relationships with family and friends. This function was measured 
by: The main purpose of an overseas trip is to spend time with family rather than the trip 
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itself (j), The main purpose of an overseas trip is to spend time with friends and to socialize 
rather than the trip itself (k), Traveling with someone is always more fun than going alone 
(l). Finally, value-expressive function relates to expression of personal values. The items 
for this function included: I enjoy telling friends about my trip (m), and I want to stay at 
luxurious hotels while traveling overseas (n).  
Question 4 addressed respondents’ perceived barriers to take overseas pleasure 
trips. 13 items of possible barriers to overseas pleasure travel were listed, and respondents 
were asked to indicate how much they perceived each item to be barriers to their overseas 
travel on a five-point Likert scale (1=not a barrier, 2=very little, 3=neutral, 4=somewhat, 
5=substantial barrier). The 13 items included: health / physical ability concerns (a), security 
concerns (b), language concerns (c), fear of flying (d), do not like foreign food (e), dislike / 
not interested in foreign travel (f), tiresome travel applications / procedures (g), cost too 
much (h), commitment to work / other social activities (i), lack of someone to travel with 
(j), family no time to travel / not interested in travel (k), need to care for family, animals 
and plants (l), people around me will not approve (m). The items in the question 4 were 
identical to or developed from JTB (2001). Knnarird & Hall (1996), Henderson (1994), 
Samdahl & Jekubovich (1997), and Shaw (1994) were also instrumental in taking women’s 
leisure constraints into consideration of this question. 
The last part (Q5-Q9) was designed to collect respondents’ demographic 
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information including age (Q5), major at Tsuda College (Q6), employment status (Q7-A), 
occupation / former occupation (Q7-B), length of working experience (Q7-C), household 
size (Q8), and annual household income before taxes (Q9). In all the questions except for 
question 7-B, respondents were asked to choose an appropriate answer from multiple 
choices. In question 7-B, respondents were asked to write their occupation / former 
occupation in the blank. 
The questionnaire was translated into Japanese by the researcher. A pilot test was 
conducted with Japanese senior individuals, to verify its accuracy and ease of 
understanding, and to further refine the questionnaire with suggested additions or deletions. 
The approximate time required for completing the questionnaire was 5 to 10 minutes. 
Procedures 
The 1997 edition of a list of names and addresses of alumnae was acquired from 
Tsuda College’s alumnae association office for 1,000 yen (about $7.7). 
Each of the chosen 207 individuals was mailed a set of a Japanese version of the 
questionnaire, a Japanese version of the cover letter which explained her response was 
voluntary and confidential (Appendix A), and a postage paid return envelope enclosed in a 
UW-Stout envelope. The return envelopes were self-addressed to the researcher’s U.S. 
address. Each individual was asked to complete the survey and enclose it unsigned in the 
envelope provided. All the questionnaires were mailed on May 20, 2002, and the responses 
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started coming back on May 28. 
Unknowns and Limits 
One limitation of the study was that the population was a part of the very small 
number of older Japanese women who are four-year college graduates, and it may be 
difficult to assume that they represent average Japanese older women, as noted earlier. Also, 
there may be numerous extraneous variables and unknowns specific to this population. 
Additionally, the small sample size requires that the results be interpreted with caution. 
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CHAPTER 4 
RESULTS 
Rate of Response 
Surveys were mailed to a sample of 207 alumnae. A total of 132 completed 
surveys were returned for a response rate of 63.8%. Eighteen were returned undeliverable. 
Data were analyzed using SPSS program. 
Analysis of Demographics and Trip Characteristics 
Respondents were asked to indicate several demographics and characteristics of 
the most recent overseas pleasure trips. Answers to all the items except for “occupation / 
former occupation,” “year of the most recent trip,” and “destination of the most recent trip” 
were multiple choice. Occupation / former occupation which requested respondents to 
write was also categorized into five items, i.e., “office worker / secretary,” “educational,” 
“professional / technical other than educational,” “self-employed,” and “others.” Also, 
respondents were asked to write the year and the destination of the most recent trip. The 
years were categorized into four items: “2000 – 2002,” “1995 – 1999,” “1990 – 1994” and 
“1989 or before,” and the destinations into nine: “Western Europe,” “Eastern Europe and 
Russia,” “China,” “Asia other than China,” “US mainland and Canada,” “Hawaii,” “New 
Zealand and Australia,” “Middle East,” and “South America.” Therefore, all the items on 
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demographics and trip characteristics yielded data at the nominal scale of measurement. 
Frequency distribution and percentage were computed, and crosstabulation with Chi Square 
analysis was used to identify significant relationships among those survey variables. 
Demographics 
Age. Table 1 below shows the age distribution of respondents. In the sample 
population of 207 alumnae, those who are approximately 55 – 59 years old accounted for 
29%, 60 – 64 years old 27%, 65 – 69 years old 21%, 70 – 74 years old 12%, and 75 or over 
11%. The percentage of respondents’ age distribution very roughly represents the sample 
population for the groups of 55 – 59 (29.5%), 60 – 64 (30.3%) and 65 – 69 (17.4%). There 
were many responses from 70 – 74 year-old alumnae (a response rate of 92%), and very 
few responses from those 75 or over (a response rate of only 27%). Therefore for statistics, 
the groups of 70 – 74 and 75 or over were combined into a group of “70 or over” to 
account for 22% of the respondents, which approximately equals the proportion of the age 
group in the sample population. 
Table 1: Age
39 29.5 29.8 29.8
40 30.3 30.5 60.3
23 17.4 17.6 77.9
29 22.0 22.1 100.0
131 99.2 100.0
1 .8
132 100.0
55-59
60-64
65-69
70 or over
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
College majors. Respondents’ majors at Tsuda College are shown in Table 2. 
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Respondents who majored in “English” accounted for 77.3%, and in “Math” 22.7%. This 
roughly represents the proportion of both majors in the sample population, which the 
“English” major accounts for 80% and the “Math” 20%. 
Table 2: College major
102 77.3 77.3 77.3
30 22.7 22.7 100.0
132 100.0 100.0
English
Math
Total
Valid
Frequency Percent Valid Percent CumulativePercent
 
Work. Tables 3, 4, and 5 report respondents’ work related characteristics. 
“Current employment status” is shown in Table 3. Nearly one third of respondents work 
either full time (17.4%) or part time (14.4%). About two thirds do not work. About 20 % 
consider themselves as “retired,” while 46 % as a “full time homemaker.” Generally, in 
Japan, a “retired” person is someone who has worked until the retirement age 
(approximately 55 – 60 years old) that is established by the organization / institution he / 
she worked for. 
Table 3: Current employment status
61 46.2 46.9 46.9
27 20.5 20.8 67.7
19 14.4 14.6 82.3
23 17.4 17.7 100.0
130 98.5 100.0
2 1.5
132 100.0
full time homemaker
retired
work part time
work full time
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
Table 4 reports how long respondents have worked. About 88 % of respondents 
indicated the length of their working experiences (N=116). About 18% of them have been 
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working / have worked for “31 years or more,” 24 % for “21 – 30 years,” and 22 % for “11 
– 20 years.” About 36% have been working / have worked for “10 years or less.”  
Table 4: Years of working experiences
42 31.8 36.2 36.2
25 18.9 21.6 57.8
28 21.2 24.1 81.9
21 15.9 18.1 100.0
116 87.9 100.0
16 12.1
132 100.0
10 years or less
11-20 years
21-30 years
31 years or more
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
Table 5 indicates respondents’ occupations / former occupations. About 84% of 
respondents reported their current or former occupations (N=111). Two thirds of them are 
engaged / used to be engaged in professional / technical work. The majority of them work 
or used to work in areas of “education.” “Professional / technical other than educational” 
included translator, stenographer, law-related and computer-related work. About 20% of 
them work or used to work in an office or as a secretary. About 7% are / used to be 
“self-employed.”  
Table 5: Occupations / former occupations
22 16.7 19.8 19.8
64 48.5 57.7 77.5
10 7.6 9.0 86.5
8 6.1 7.2 93.7
7 5.3 6.3 100.0
111 84.1 100.0
21 15.9
132 100.0
office worker / secretary
educational
professional / technicalother than educational
self-employed
others
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
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Household size. Household size of respondents is shown in Table 6. More than 
70 % are likely to live in a nuclear family. About 45% are most likely to live with a 
husband, and 26.5 % with a husband and an adult child. About 16% of the respondents live 
alone. About 11% are likely to live with a husband, adult children, and / or elderly parent(s). 
Table 6: Household size
21 15.9 16.2 16.2
59 44.7 45.4 61.5
35 26.5 26.9 88.5
9 6.8 6.9 95.4
6 4.5 4.6 100.0
130 98.5 100.0
2 1.5
132 100.0
1
2
3
4
5 or more
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
Annual household income. Table 7 reports respondents’ annual household income 
before taxes ($1 = 130 yen, as of July 2002). More than 50% of respondents had an annual 
household income of 7 million yen or more (about $54,000 or more). About 35 % indicated 
“10 million yen or more” (about $77,000 or more). An income of 2 – 5 million yen (about 
$15,000 - $38,000) accounted for 30.5%. Four respondents had an annual income of 2 
million yen or less (about $15,000 or less). 
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Table 7: Annual household income before taxes
3 2.3 2.5 2.5
1 .8 .8 3.3
17 13.3 13.9 17.2
22 17.2 18.0 35.2
11 8.6 9.0 44.3
23 18.0 18.9 63.1
45 35.2 36.9 100.0
122 95.3 100.0
6 4.7
128 100.0
0-1million yen
1-2
2-3.5
3.5-5
5-7
7-10
10 million yen or more
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
Place of residence. Although “place of residence” was not asked in the 
questionnaire, it was possible to identify from the postmark on the return envelope the 
approximate geographical location where each respondent posted the survey. This can be 
considered as her place of residence. The vast majority of respondents (74%) live in 
“Kanto” district (Tokyo and areas nearby). Ten percent live in “Chubu” district (Nagoya 
and areas nearby), 4% in Eastern Japan other than Kanto and Chubu. Respondents living in 
Western Japan accounted for 9 %. 
Relationships among demographics 
Several significant relationships among demographic variables were identified by 
Chi Square analysis. “Age” was a factor that had significant relationships with several 
others including “current employment status” (sig.= .001), “household size” (sig.= .040), 
and “annual household income” (sig.= .000). There was also a significant relationship 
between “household size” and “annual household income” (sig. = .021).  
Current employment status and age. Table 8 - 10 presented crosstabulation for the 
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pairs of items identified significant as mentioned above. The number of respondents who 
work full time or part time accounted for about 54% of the youngest group (55 – 59). The 
number decreases as age advances, 41% for 60 – 64, 22% for 65 – 69, and 0 % in the oldest 
(70 or over).  
Table 8: Current employment status and Age
15 18 11 17 61
38.5% 46.2% 47.8% 60.7% 47.3%
3 5 7 11 26
7.7% 12.8% 30.4% 39.3% 20.2%
8 8 3 19
20.5% 20.5% 13.0% 14.7%
13 8 2 23
33.3% 20.5% 8.7% 17.8%
39 39 23 28 129
100.0% 100.0% 100.0% 100.0% 100.0%
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
full timehomemaker
retired
work part time
work full time
Total
55-59 60-64 65-69 70 or over
age
Total
 
Household size and age. Also, while many of respondents of all the four age 
groups live in households of two, most likely with their husbands, respondents in their 60’s 
are more likely to do so (55% for 60 – 64, 48% for 65 - 69). Respondents in the youngest 
(55 – 59) and the oldest (70 or over) groups are slightly less likely. Instead, respondents 
living in households of three or more increase in the youngest group (54%), whereas 
one-person households increase in groups of 65 – 69 (26%) and 70 or over (32 %).  
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Table 9: Household size and Age
3 3 6 9 21
7.7% 7.5% 26.1% 32.1% 16.2%
15 22 11 11 59
38.5% 55.0% 47.8% 39.3% 45.4%
13 14 3 5 35
33.3% 35.0% 13.0% 17.9% 26.9%
5 1 1 2 9
12.8% 2.5% 4.3% 7.1% 6.9%
3 2 1 6
7.7% 8.7% 3.6% 4.6%
39 40 23 28 130
100.0% 100.0% 100.0% 100.0% 100.0%
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
1
2
3
4
5 or more
Total
55-59 60-64 65-69 70 or over
age
Total
 
Annual household income and age. As for household income, the number of 
respondents with higher income level of 7 million yen (about $53,000) or more accounted 
for about 80% of the youngest group, which decreases as age advances to 28.5% for the 
oldest group. On the other hand, respondents with lower-middle income level of 2 – 5 
million yen (about $15,000 - $38,000) accounted for 13% of the youngest group, which 
increases as age advances to 57% for the oldest group. 
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Table 10: Annual household income before taxes and Age
2 1 3
5.3% 4.5% 2.4%
1 1
4.5% .8%
3 4 1 9 17
7.9% 10.5% 4.5% 32.1% 13.5%
2 4 9 7 22
5.3% 10.5% 40.9% 25.0% 17.5%
1 5 1 4 11
2.6% 13.2% 4.5% 14.3% 8.7%
7 8 4 6 25
18.4% 21.1% 18.2% 21.4% 19.8%
23 17 5 2 47
60.5% 44.7% 22.7% 7.1% 37.3%
38 38 22 28 126
100.0% 100.0% 100.0% 100.0% 100.0%
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
0-1million yen
1-2
2-3.5
3.5-5
5-7
7-10
10 million yen or more
Total
55-59 60-64 65-69 70 or over
age
Total
 
Additionally, 52.5% of one-person households had an annual income of 3.5 
million yen (about $27,000) or less, whereas more than 60 % of households of more than 
two persons had an annual income of 7 million yen (about $54,000) or more.  
Trip Characteristics 
Number of overseas pleasure trips. Table 11 shows the number of overseas trips 
respondents have taken so far for pleasure as distinguished from for business. Twenty 
individuals (15.2% of the total respondents) reported that they had never taken overseas 
trips for pleasure. Those people are called “non travelers” (N=20) in this paper as opposed 
to “travelers” (N=112) who have taken at least one overseas pleasure trip. Notably, as many 
as 9 individuals did not answer this item. Those individuals probably overlooked the 
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question and are considered as “travelers” since they did respond to other items of travel 
characteristics. About 27% of the total respondents have traveled overseas “10 times or 
more,” and 19 % “6 – 9” times, which together accounted for more than 45% of the total 
respondents. The number of respondents who have taken “2 – 3” and “4 – 5” trips 
approximately equaled, and together accounted for 25 % of the total respondents. About 
7% reported they had taken “one” overseas trip for pleasure so far. 
Table 11: Number of overseas pleasure trips
20 15.2 16.3 16.3
9 6.8 7.3 23.6
17 12.9 13.8 37.4
16 12.1 13.0 50.4
25 18.9 20.3 70.7
36 27.3 29.3 100.0
123 93.2 100.0
9 6.8
132 100.0
None
1
2-3
4-5
6-9
10 or more
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
 
It should be noted, however, that there may be a number of alumnae who lived in 
foreign countries or visited foreign places, as their husbands work / used to work overseas. 
Some alumnae may have considered trips they made during their stay abroad as overseas 
pleasure trips but some may have not. The questionnaire should have made it clear how 
such trips should be dealt with. 
Year of the most recent trips. Table 12 – 14 reports characteristics of the overseas 
pleasure trip “travelers” have taken most recently. “Non travelers” were asked not to 
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answer these items. The year in which travelers took the most recent trip is indicated in 
Table 12. Travelers who took overseas pleasure trips in these 2 – 3 years accounted for 
more than two thirds of the total number of travelers. About 20 % of travelers took their 
most recent trips in 1995 - 1999, and 9% in 1990 – 1994. Four individuals reported that 
their most recent trips took place in 1989 or before. 
Table 12: The year of the most recent trip
75 56.8 67.6 67.6
22 16.7 19.8 87.4
10 7.6 9.0 96.4
4 3.0 3.6 100.0
111 84.1 100.0
21 15.9
132 100.0
2000-2002
1995-1999
1990-1994
1989 or before
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
 
Destination of the most recent trip. Table 13 indicates destinations of 
respondents’ most recent overseas pleasure trips. The destination most visited was 
“Western Europe” which nearly 45% of travelers reported. More specifically, countries 
such as Italy, France, Germany, and Austria were most often given in the surveys, and 
Switzerland, Netherlands, Belgian, and Britain were second most. The second most visited 
was “US mainland / Canada” (17%). The vast majority of those were to the US mainland. 
The third most visited destination was “China” (9%), followed by “Asia other than China” 
and “New Zealand and Australia” (7% respectively), and “Hawaii” (5.4%). Several 
individuals visited “Eastern Europe and Russia,” “Middle East,” or “South America.” 
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Table 13: Destination of the most recent trip
50 37.9 44.6 44.6
5 3.8 4.5 49.1
10 7.6 8.9 58.0
8 6.1 7.1 65.2
19 14.4 17.0 82.1
6 4.5 5.4 87.5
8 6.1 7.1 94.6
4 3.0 3.6 98.2
2 1.5 1.8 100.0
112 84.8 100.0
20 15.2
132 100.0
Western Europe
Eastern Europe and Russ
China
Asia other than China
US mainland and Canada
Hawaii
New Zealand and Austral
Middle East
South America
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
Travel companions. Table 14 reports with whom respondents traveled in their 
most recent overseas pleasure trips. About 36% of travelers took their trips with their 
“husbands,” while 12.5% reported their trips were with their “husband and others” 
including other family members, friends and relatives, or organized groups. Thus, nearly 
50 % of travelers’ trips involved their husbands. About 20% reported they traveled with 
their “friends.” About 11% traveled with “other family members / relatives,” which most 
likely involves their sister(s). Respondents who traveled with “daughter(s)” accounted for 
6.3%. Assuming that their friends are most likely female, these three forms of travel (travel 
with friends, sisters, and daughters) could be considered as “female travel,” which 
accounted for 37.5%. About 7% traveled with “organized groups.” Four individuals 
reported that they traveled “alone.” Another four respondents traveled with “son” or son 
and his family. As mentioned earlier, a number of alumnae may have a family member(s) 
living overseas. Therefore, there may be trips to visit family living abroad. 
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Table 14: Travel companions
4 3.0 3.6 3.6
40 30.3 35.7 39.3
7 5.3 6.3 45.5
2 1.5 1.8 47.3
12 9.1 10.7 58.0
23 17.4 20.5 78.6
8 6.1 7.1 85.7
14 10.6 12.5 98.2
2 1.5 1.8 100.0
112 84.8 100.0
20 15.2
132 100.0
alone
husband
daughter(s)
son(s)
other familymembers / relatives
friends
organized group
husband and others
son and others
Total
Valid
SystemMissing
Total
Frequency Percent Valid Percent CumulativePercent
 
Trip arrangement. Table 15 indicates how their most recent overseas pleasure 
trips were arranged. About 60 % of travelers used packaged tours. About 45 % of travelers 
used “full packaged tours” in which guides, meals and sightseeing are included, while 
about 16 % used “free-time packaged tours” where the schedule at destinations is more 
flexible. About 36% reported that their trips were “individually arranged.” 
Table 15: Trip arrangement
49 37.1 45.4 45.4
17 12.9 15.7 61.1
39 29.5 36.1 97.2
3 2.3 2.8 100.0
108 81.8 100.0
24 18.2
132 100.0
full packaged tour
free-time packaged tour
individually arranged trip
other
Total
Valid
SystemMissi
Total
Frequency Percent Valid Percent CumulativePercent
 
Relationships among Trip Characteristics 
Chi Square analysis identified several significant relationships among trip 
characteristics of the most recent trips. There were significant relationships between “trip 
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arrangement” and “destination” (sig.= .007) and “trip arrangement” and “travel 
companions” (sig.= .017). 
Trip arrangement and destination. Crosstabulation revealed that more travelers 
arrange trips individually for relatively familiar destinations, while travelers are likely to 
use packaged tours for unfamiliar destinations. For example, nearly 60 % of travelers to 
“US mainland / Canada” or “Hawaii” arranged their trips individually, whereas 100 % of 
travelers to “Middle East,” 70 % for “China,” and 62.5% for “Asia other than China” used 
full packaged tours. Eighty percent of those for “Eastern Europe and Russia” and 65% of 
those for “Western Europe” used full or free time packaged tours.  
Trip arrangement and travel companions. Also, travelers are most likely to use 
full or free time packaged tours for trips with “friends” (65% used “full,” 26% “free time”), 
and with “organized group” (86 % “full”), while trips were more likely individually 
arranged with “husband”(46%), “son”(100%), “daughter”(43%) and “other family / 
relatives”(50%) than with “friends” or “organized groups.” 
Relationships between Trip Characteristics and Demographics 
Relationships between trip characteristics and demographics were also examined 
by Crosstabulation with Chi Square analysis. First of all, it is important to note that with 
respondents to this survey, “age” was not significantly related to any of the characteristics 
of the most recent trip.  
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Number of overseas pleasure trips and age. Table 16 indicates a crosstabulation 
between “age” and “number of overseas trips” (sig.= .451). Although not significant, in the 
youngest group (55 – 59), there seems to be slightly more percentage of “non-travelers” 
and less percentage of travelers who have taken more than 6 trips, compared with 
respondents in the older age groups. 
Table 16: Number of overseas pleasure trips and Age
9 6 1 4 20
24.3% 15.0% 5.3% 15.4% 16.4%
3 4 2 9
8.1% 10.0% 7.7% 7.4%
7 4 2 4 17
18.9% 10.0% 10.5% 15.4% 13.9%
4 4 6 2 16
10.8% 10.0% 31.6% 7.7% 13.1%
7 7 5 6 25
18.9% 17.5% 26.3% 23.1% 20.5%
7 15 5 8 35
18.9% 37.5% 26.3% 30.8% 28.7%
37 40 19 26 122
100.0% 100.0% 100.0% 100.0% 100.0%
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
None
1
2-3
4-5
6-9
10 or more
Total
55-59 60-64 65-69 70 or over
age
Total
 
Year of the most recent trips and age. Table 17 shows relationships between “age” 
and “the year of the most recent trip” (sig.= .411). The percentage of respondents who took 
the most recent trip within these few years (2000 – 2002) appears to be slightly less in older 
age groups, although found not significant. 
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Table 17: The year of the most recent trip and Age
22 25 14 13 74
73.3% 73.5% 63.6% 54.2% 67.3%
5 7 5 5 22
16.7% 20.6% 22.7% 20.8% 20.0%
3 2 1 4 10
10.0% 5.9% 4.5% 16.7% 9.1%
2 2 4
9.1% 8.3% 3.6%
30 34 22 24 110
100.0% 100.0% 100.0% 100.0% 100.0%
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
Count
% within agegroup
2000-2002
1995-1999
1990-1994
1989 or before
Total
55-59 60-64 65-69 70 or over
age
Total
 
Trip arrangement and age. A crosstabulation between “age” and “trip arrangement” 
is shown in table 18 (sig.= .155). Although identified not significant, the percentages of 
“full-packaged tours” appear to be slightly higher in the older two groups, whereas the 
percentage of “individually arranged trips” seems higher in the youngest group. 
Table 18: Trip arrangement and Age
12 13 12 12 49
41.4% 38.2% 57.1% 52.2% 45.8%
1 10 3 3 17
3.4% 29.4% 14.3% 13.0% 15.9%
14 10 6 8 38
48.3% 29.4% 28.6% 34.8% 35.5%
2 1 3
6.9% 2.9% 2.8%
29 34 21 23 107
100.0% 100.0% 100.0% 100.0% 100.0%
Count
% withinage group
Count
% withinage group
Count
% withinage group
Count
% withinage group
Count
% withinage group
full packaged tour
free-time packaged tour
individually arranged trip
other
Total
55-59 60-64 65-69 70 orover
age
Total
 
On the other hand, the items found most significantly related were “travel 
companions” and “household size” (sig.= .004) and “number of overseas pleasure trips” 
and “college major” (sig.= .006), and in second place were “travel companions” and 
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“current employment status” (sig.= .025). Although less significant, “annual household 
income” and “trip arrangement” indicated a relatively higher significance (sig.= .051). 
Number of overseas pleasure trips and college major. Table 19 reports 
relationships between “number of overseas pleasure trips” and “college major.” 
Interestingly, about 38% of respondents who majored in “Math” at college reported that 
they had never taken overseas pleasure trips (non-travelers), while only 9.6% of 
respondents who majored in “English” were non-travelers. Thus, “Math” majors were the 
majority of non-travelers (55%) even though the total number is much smaller (23% of 
total respondents). Also, 56.4% of “English” majors reported that they have taken overseas 
pleasure trips 6 times or more, while 27.6% of “Math” majors did so.  
Table 19: Number of overseas pleasure trips and College major
9 11 20
9.6% 37.9% 16.3%
7 2 9
7.4% 6.9% 7.3%
14 3 17
14.9% 10.3% 13.8%
11 5 16
11.7% 17.2% 13.0%
23 2 25
24.5% 6.9% 20.3%
30 6 36
31.9% 20.7% 29.3%
94 29 123
100.0% 100.0% 100.0%
Count
% within major
Count
% within major
Count
% within major
Count
% within major
Count
% within major
Count
% within major
Count
% within major
None
1
2-3
4-5
6-9
10 or more
Total
English Math
Major
Total
 
Travel companions and household size. “Travel companions” indicated 
significant relationships with “household size” and “current employment status.” 
Concerning “household size,” nearly 50 % of travelers who live in households of two / 
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three traveled with their “husbands,” while 55 % of travelers living alone traveled with 
“friends” or with “organized group.” Although the total number was small, trips involving 
their “sons” were more likely to take place with respondents living alone or living in 
households of more than four.  
Travel companions and current employment status. Table 20 shows a 
crosstabulation between “travel companions” and “current employment status.” All but 
those who “work full time” were most likely to travel only with their “husbands” (about 
40% of each group). The second most likely trips were with “friends” for “full time 
homemakers” and “retired” (about 21% and 28% respectively), and “husband and others” 
for those who “work part time” (about 33%). Those who “work full time” more often 
traveled with “friends” (26.3%), “husband and others” (21%) rather than only with their 
husbands, or more often with their “daughters” (21%). 
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Table 20: Travel companion and Current employment status
1 2 1 4
2.1% 8.0% 5.6% 3.6%
21 10 7 2 40
43.8% 40.0% 38.9% 10.5% 36.4%
2 4 6
4.2% 21.1% 5.5%
1 1 2
4.0% 5.6% 1.8%
4 3 2 2 11
8.3% 12.0% 11.1% 10.5% 10.0%
10 7 1 5 23
20.8% 28.0% 5.6% 26.3% 20.9%
4 2 2 8
8.3% 8.0% 10.5% 7.3%
4 6 4 14
8.3% 33.3% 21.1% 12.7%
2 2
4.2% 1.8%
48 25 18 19 110
100.0% 100.0% 100.0% 100.0% 100.0%
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
Count
% within currentemployment status
alone
husband
daughter(s)
son(s)
other familymembers / relatives
friends
organized group
husband and others
son and others
Total
full timehomemaker retired work parttime workfull time
current employment status
Total
 
Analysis of Motivation and Barriers to Travel 
Items on Motivation and Barriers to Travel were measured on five-point Likert 
scales of agreement (1=strongly disagree, 5=strongly agree) for motivation, and extent 
(1=not a barrier, 5=substantial barrier) for barriers to travel, creating data at the interval 
scale of measurement. “Non-travelers” (N=20) who reported that they had never taken 
overseas pleasure trips in the previous question were asked to answer only items of barriers, 
and “travelers” (N=111) who reported that they had taken at least one overseas pleasure trip 
were asked to answer items of both motivation and barriers to travel. However, a 
considerably large number of 16 “travelers” may have assumed it unnecessary to answer 
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barrier items and did not respond to those. Mean scores and standard deviations were 
computed for each item, and Correlations, One-way Anova and T-test analysis were used to 
identify significant relationships among those items and variables in demographics and trip 
characteristics. 
Motivation to Travel 
Table 21 reports means and standard deviations for 14 items of tourist motivation 
in descending order of means. Additionally, these items were grouped into five 
motivational categories, following a functional approach suggested in Fodness (1994) as 
explained in the previous chapter. The five groups were: knowledge function, utilitarian 
function (reward maximization), utilitarian function (punishment avoidance [escape]), 
value-expression function [status], and social adjustive function. 
Six items indicated high mean scores of more than 4.00. The item rated the 
highest was “I like to visit historical sites and architecture abroad,” with a mean score of 
4.46, closely followed by “I like to visit art galleries and museums abroad,” with a mean 
score of 4.42. The third was “I like to see how other people live” (mean= 4.28). These three 
items were categorized into a motivational function of “knowledge.” The next three items 
rated higher included “Overseas travel gives me a sense of enrichment” (4.21), “There are 
some foreign places I have wanted to visit” (4.18), and “I travel overseas to enjoy life to its 
fullest” (4.10). These fell into “utilitarian function (reward maximization).”  
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Four items had moderate mean scores of 3.50 - 3.99. “Traveling with someone is 
more fun than alone” with a mean score of 3.99 was grouped into “social adjustive 
function.” The next two items were “I travel overseas to have a change from daily routine” 
(3.95) and “I want to get rest and relaxation while traveling overseas” (3.70). These items 
were categorized into “utilitarian function (escape).” “I like to experience things people 
there normally do” (3.66) was rated the next. This fell into “knowledge function.” 
The next two items were rated relatively low, with mean scores of slightly higher 
than 3.00. They included “I enjoy telling friends about my trip” (3.23) and “I want to stay 
at luxurious hotels while overseas” (3.02). These two items were grouped into “value 
expressive function (status).” Finally, the two items that indicated the lowest mean scores 
included “The main purpose of overseas travel is to spend time with family rather than the 
trip itself” (2.29) and “The main purpose of overseas travel is to spend time with friends or 
to socialize rather than the trip itself” (2.06). These can fall into “social adjustive function.” 
There were good correlations among the items in each motivational function, 
except for some of the items in “knowledge” and “social adjustive.” In “knowledge 
function,” while the two items “I like to visit historical sites” and “I like to visit art 
galleries and museums” and the other two items “I like to see how other people live” and “I 
like to experience things people there normally do” were significantly correlated 
(sig.= .000, respectively), there were no significant correlations any more than those. 
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Therefore, these should be considered as different kinds of interest in this study: the former 
can be called “knowledge (art & history) and the latter “knowledge (lifestyle). Also, in the 
function of “social adjustive,” the item “Traveling with someone is more fun than alone” 
was not significantly correlated with either of the other items in this function. On the other 
hand, the other two items “The main purpose is to spend time with family” and “The main 
purpose is to spend time with friends or to socialize” were significantly correlated 
(sig.= .000). Therefore, it can be explained that social adjustive function had two kinds of 
subgroups in this survey; one can be called “social adjustive (family / friends),”and the 
other “social adjustive (companions). 
Thus, seven categories of travel motivation were identified among respondents to 
this survey, using Fodness’ (1994) approach. The mean score of each motivational category 
was computed as indicated in Table 22. These are, in the descending order of means, 
knowledge (art and history) (mean=4.43), utilitarian (reward maximization) (4.17), social 
adjustive (companions) (3.99), knowledge (lifestyle) (3.97), utilitarian (escape) (3.83), 
value expressive (status) (3.13), and social adjustive (family / friends) (2.18).  
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Table 21: Motivation to travel
110 Knowledge (history & art) 4.46 .65
111 Knowledge (history & art) 4.42 .68
110 Knowledge (lifestyle) 4.28 .79
110 Utilitarian (reward maximization) 4.21 .80
110 Utilitarian (reward mazimization) 4.18 .91
112 Utilitarian (reward maximization) 4.10 .84
111 Social adjustive (companions) 3.99 .84
112 Utilitarian (escape) 3.95 .98
110 Utilitarian (escape) 3.70 1.06
110 Knowledge (lifestyle) 3.66 1.09
111 Value expressive (status) 3.23 .99
111 Value expressive (status) 3.02 1.00
110 Social adjustive (family/friends) 2.29 .93
109 Scial adjustive (family/friends) 2.06 .92
102
I like to visit historicalsites and architectureabroad
I like to visit art galleriesand museums abroad
I like to see how otherpeople live
Overseas travel gives me asense of enrichment
There are some foreignplaces I have wanted tovisit
I travel overseas to enjoylife to its fullest
Traveling with someone ismore fun than alone
I travel overseas to have achange from daily routine
I want to get rest andrelaxation while travelingoverseas
I like to experience thingspeople there normally do
I enjoy telling friends aboutmy trip
I want to stay at luxurioushotels while overseas
The main purpose is tospend time with family
The main purpose is tospend time with friends
Valid N (listwise)
N Categories Mean Std.Deviation
 
Table 22: Motivational categories
111 4.4324
112 4.1696
111 3.9910
111 3.9730
112 3.8304
111 3.1261
111 2.1802
110
Knowledge (art and history)
Utilitarian (reward maximization)
Social (companions)
Knowledge (lifestyle)
Utilitarian  (escape)
Value Expressive (status)
Social (family / friends)
Valid N (listwise)
N Mean
 
(N= the number of respondents) 
Travel Motivation and Demographics 
One-way Anova and T-test were used to examine the relationships between 
tourism motivation and demographic factors. Overall, there were not many significant 
71 
72 
relationships among variables in those items.  
By age. Nevertheless, “age” indicated significant relationships with some of the 
motivational functions (Table 23). Generally, respondents in the younger two groups 
indicated relatively higher ratings than those in the older two groups, most significantly in 
“knowledge (lifestyle)” (sig.= .001). The difference in the mean scores of respondents aged 
60 – 64 and that of 70 or over was notable (4.31 as opposed to 3.46). A detailed 
examination revealed that while the mean scores of the item “I like to experience things 
people there normally do” were lower than those of “I like to see how other people live” for 
respondents in all age groups, the mean scores of the former were significantly lower for 
the older groups (3.50 for 65 – 69 and 3.13 for 70 or over as opposed to 3.77 for 55 – 59 
and 4.09 for 60 – 64). 
Also, at moderately significant levels, the tendency of lower mean scores by 
older respondents was noted in “utilitarian (reward maximization), “social adjustive 
(companions),” and “knowledge (art and history).” “Utilitarian (escape)” and “value 
expressive (status)” also indicated a similar tendency, but the differences were found not 
significant. In “social adjustive (family& friends),” respondents aged 60 – 64 and 70 or 
over had higher mean scores than those in the other two groups. In terms of the rank order 
of the motivational dimensions, it appears that respondents in the youngest and the oldest 
groups put more importance on “social adjustive (companions)” than “knowledge 
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(lifestyle),” whereas those in their 60s put more importance on “knowledge (lifestyle)” than 
“social adjustive (companions).” 
Table 23: Motivation and Age
30 4.5333 .6424  .068
33 4.5758 .5321
22 4.4091 .5698
25 4.1600 .7461
110 4.4364 .6357
30 4.2222 .7598  .021
34 4.3824 .5451
22 4.0758 .6972
25 3.8667 .5182
111 4.1622 .6558
30 4.3333 .8442  .023
34 4.0000 .6963
22 3.6364 .9535
24 3.8750 .7974
110 3.9909 .8404
30 4.0500 .9409  .001
34 4.3088 .6515
22 3.9545 .7854
24 3.4583 .7360
110 3.9818 .8321
30 3.9500 .8545  .750
34 3.8088 .8440
22 3.7045 .8261
25 3.7800 .8047
111 3.8198 .8279
30 3.2167 .7844  .674
34 3.2059 .8176
22 2.9773 1.0291
24 3.0417 .8065
110 3.1273 .8471
30 1.9833 .7368  .055
34 2.3382 .8680
22 1.9091 .7502
24 2.3958 .7068
110 2.1682 .7935
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
knowledge(art and history)
Utility (rewardmaximization)
Social(companions)
knowledge(lifestyle)
Utility (escape)
Value Expressive(status)
Social(family / friends)
N Mean Std. Deviation sig.
 
(N= the number of respondents) 
By current employment status. In addition, a near significant relationship was 
identified between “utilitarian (escape)” and “current employment status” (sig.= .062). The 
difference in mean scores was especially large between “retired” (4.14) and “full time 
homemaker” (3.60). Those who “work full time” also indicated a relatively higher score 
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(3.92). 
 
By college major. Moreover, a relationship was found between “knowledge 
(lifestyle)” in motivational dimension and “major” at a near significant level (sig.= .063). 
The mean score of “English” majors was higher than that of “Math” majors (4.04 as 
opposed to 3.64). 
Barriers to travel 
Means and standard deviations for 13 items on barriers to overseas pleasure trips 
are presented in Table 24 in the descending order of means. Generally, respondents to this 
question scored rather low on every item, with the highest mean score being 3.56 and the 
lowest 1.40. In other words, most respondents to this survey did not perceive most of the 
items to be substantial barriers to overseas pleasure trips. Especially, in the levels of “1” 
(Not a barrier) and “2” (Very little barrier), there were such items as “People around me 
will not approve” (mean=1.40), “dislike foreign travel” (1.44), “tiresome travel 
applications / procedures” (2.06), and “lack of someone to travel with” (2.09). On the other 
hand, the item rated relatively higher among 13 items was “security concerns” with a mean 
score of 3.56. Then, at much lower level followed such items as “health / physical ability 
concerns” (2.85), “language concerns” (2.84), “commitment to work / other social 
activities” (2.83), “cost too much” (2.82). Such items as “need to care for family, animals 
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and plants” (2.43), “fear of flying” (2.42), “family no time / no interest” (2.33), and “do not 
like foreign food” (2.29) were ranked in lower middle. 
Table 24: Barriers to travel
115 3.56 .96
114 2.85 1.25
114 2.84 1.09
116 2.83 1.38
114 2.82 1.02
114 2.43 1.48
115 2.42 1.29
113 2.33 1.32
114 2.29 1.17
114 2.09 1.09
115 2.06 1.18
115 1.44 .80
115 1.40 .75
109
security concerns
health / physical abilityconcerns
language concerns
commitment to work /social activities
cost too much
need to care for family,animals and plants
fear of flying
family no time  / nointerest in travel
do not like foreign food
lack of someone to travelwith
tiresome travelapplications / procedures
dislike foreign  travel
pelple around me will notapprove
Valid N (listwise)
N Mean Std. Deviation
 
(N= the number of respondents) 
Barriers to travel and number of trips 
Relationships between the barrier items and the number of overseas pleasure trips 
taken were examined by Anova analysis, to understand the differences in barriers perceived 
by respondents who travel well and those who do not. As indicated in Table 25, overall, it is 
notable that respondents who travel most (10 times or more) perceived most items to be 
barriers to much smaller extent than the others, with the exceptions of “security concerns” 
and “health / physical ability concerns.” 
Significant / moderately significant differences were identified in half of the 
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items. These included “dislike foreign travel”(sig.= .000), “commitment to work / social 
activities” (sig.= .008), “family no time / no interest” (sig.= .011), “need to care for family, 
animals and plants” (sig.= .019), “tiresome applications / procedures” (sig.= .027), and 
“security concerns” (sig.= .050).  
Among these items, a general tendency was that less traveled respondents 
perceived the items to be barriers to travel to a greater extent than more traveled 
respondents did. Notably, less traveled respondents’ perception of barriers were relatively 
greater for the items “need to care for family, animals and plants” and “commitment to 
work / social activities” (between “3” [neutral] and “4” [somewhat a barrier]). Also, those 
two items were the first and the second greatest barriers for “non-travelers.”  
On the other hand, “security concerns” did not indicate the general tendency, 
which more traveled respondents perceived to be barriers to almost the same or even 
greater extent compared with less traveled respondents. Although found not significant, 
“health / physical ability concerns” also indicated such a tendency.  
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security concerns
health / physicalability concerns
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Table 25: Barriers to travel and Number of trips (continued)
19 3.00 .453
8 3.13
14 2.86
15 2.80
21 3.14
30 2.53
107 2.86
20 3.10 .008
8 3.00
14 3.79
15 3.27
21 2.48
30 2.27
108 2.85
19 2.84 .053
8 2.75
14 2.57
15 3.47
20 2.90
30 2.43
106 2.78
18 3.33 .019
8 3.13
14 2.29
15 2.47
21 2.43
30 1.83
106 2.45
19 2.58 .088
8 3.00
14 2.36
15 2.87
21 2.38
30 1.83
107 2.37
19 2.63 .011
8 2.00
13 2.46
15 2.93
21 2.52
29 1.59
105 2.30
19 2.21 .169
8 2.75
14 2.71
15 2.53
21 2.19
30 1.87
107 2.26
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
language concerns
commitment to work /social activities
cost too much
need to care for family,animals and plants
fear of flying
family no time  / nointerest in travel
do not like foreign food
N Mean Sig.
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Table 25: Barriers to travel and Number of trips (continued)
18 2.44  .155
8 1.75
14 1.93
15 2.53
21 2.05
30 1.77
106 2.07
19 2.58  .027
8 2.75
14 1.79
15 2.20
21 2.00
30 1.57
107 2.04
19 2.21  .000
8 1.88
14 1.36
15 1.27
21 1.29
30 1.10
107 1.45
19 1.58  .358
8 1.50
14 1.07
15 1.40
21 1.38
30 1.23
107 1.35
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
None
1
2-3
4-5
6-9
10 or more
Total
lack of someone to travelwith
tiresome travelapplications / procedures
dislike foreign travel
pelple around me will notapprove
N Mean Sig.
 
(N= the number of respondents) 
Barriers to Travel and Demographics 
By age. Barriers to travel were further examined in relation to demographic 
variables. With “age,” significant relationships were identified only in two items (Table 25). 
In other words, “age” is generally not the only factor that causes barriers to travel. The two 
items identified significant included “security concerns” (sig.= .011) and “tiresome travel 
applications / procedures” (sig.= .008). “Security concerns” was perceived to be a barrier to 
a greater extent in older age groups with the exception of the oldest group (70 or over), in 
which it was rated smaller than the average. In “tiresome travel applications / procedures,” 
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the oldest group perceived it to be a greater barrier than the younger group did. Although 
“health / physical ability concerns” was not identified quite significantly related to “age,” 
(sig.= .124), there was a tendency that the older two groups, especially those 65 - 69 
indicated it as greater barrier (mean= more than 3.00) than the younger (about 2.60). Within 
the two older groups, those aged 65 – 69 perceived “security concerns” and “health / 
physical ability concerns” to be greater barriers to travel than respondents aged 70 or over. 
Table 26: Barriers to travel and Age
35 3.23  .011
34 3.62
21 4.10
24 3.50
114 3.56
35 2.60  .124
33 2.64
21 3.29
24 3.08
113 2.84
35 1.89  .008
34 1.91
21 1.81
24 2.79
114 2.07
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
55-59
60-64
65-69
70 or over
Total
security concerns
health / physical abilityconcerns
tiresome travelapplications / procedures
N Mean Sig.
 
(N= the number of respondents) 
By employment status. “Employment status” was the demographic factor 
identified to have the most significant relationships with barriers to travel (Table 26). As 
expected, “commitment to work / social activities” (sig.= .000) was considered as a barrier 
to a much greater extent by respondents who work full time (mean=4.15) and part time 
(3.50), compared with full time homemaker (2.45) and retired (2.00). Respondents who 
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work full time also indicated a relatively greater barrier than the others in “family no time / 
no interest in travel” (mean=3.05, sig.= .029). There were no significant differences in 
“need to care for family, animals and plants.” In addition, relationships were also identified 
with “security concerns” (sig.= .001), and with “health / physical ability concerns” at a near 
significant level (sig.= .061). Retired respondents indicated “security concerns” to be a 
great barrier (mean= 4.13), while those who work full time indicated a less than average 
score (3.00). Also, “health / physical ability concerns” was greater among retired 
respondents (3.39), and much smaller among those who work full time (2.37).                 
(N= the number of respondents) 
Table 27: Barriers to travel and Current employment status
53 3.49  .001
23 4.13
18 3.50
19 3.00
113 3.54
52 2.83  .061
23 3.39
18 2.78
19 2.37
112 2.86
53 2.45  .000
23 2.00
18 3.50
20 4.15
114 2.82
52 2.37  .921
23 2.61
18 2.33
19 2.42
112 2.42
52 2.27  .029
22 2.05
18 1.89
19 3.05
111 2.30
full time homemaker
retired
work part time
work full time
Total
full time homemaker
retired
work part time
work full time
Total
full time homemaker
retired
work part time
work full time
Total
full time homemaker
retired
work part time
work full time
Total
full time homemaker
retired
work part time
work full time
Total
security concerns
health / physical abilityconcerns
commitment to work /social activities
need to care for family,animals and plants
family no time  / nointerest in travel
N Mean Sig.
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Furthermore, significant correlations were found between “security concerns” 
and “health / physical ability concerns” (sig.= .002) and “need to care for family, animals 
and plants” and “family no time / no interest in travel” (sig.= .000). Thus, it can be 
understood that those who perceive a greater concern for their health / physical ability are 
more likely to have greater concern for security. Also, those whose family member(s) have 
no time to travel perceive a greater need to care for family and therefore they have no time 
to travel. 
By college major. Finally, two relationships were identified with “Major” (Table 
27). “Language concerns” (sig.= .000) was perceived to be a greater barrier by “Math” 
majors (mean= 3.58) than by “English” majors (2.63). “Math” major also perceived “fear 
of flying” to be a greater barrier (mean= 2.96) than “English” majors (2.26). 
Table 28: Barriers to travel and College major
88 2.63 .000
26 3.58
89 2.26 .014
26 2.96
Major
English
Math
English
Math
language concerns
fear of flying
N Mean Sig.(2-tailed)
 
(N= the number of respondents) 
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CHAPTER 5 
CONCLUSIONS 
Overseas pleasure travel motivations of Tsuda College older alumnae were 
examined to contribute to improvement of the industry’s knowledge base about older 
Japanese female tourists, with the objectives to: (1) learn demographics of the alumnae and 
characteristics of their overseas pleasure trips, (2) understand motivations and barriers that 
affect their overseas pleasure trips, and (3) identify significant relationships among 
variables in demographics, trip characteristics and motivations and barriers to travel. A 
questionnaire designed to meet those objectives was mailed to each of 207 alumnae chosen 
as a sample, and 132 were completed and returned. 
Demographics of the Alumnae and Relationships among the Demographic Variables 
The data on demographics suggest that overall, the respondents to this survey 
reflect general characteristics of older individuals in Japan as found in literature. A typical 
alumna in this survey lives in Kanto District (Tokyo and nearby areas) and has the 
following characteristics by age groups: 
 
64 or less:   lives with husband / husband and one adult child 
             full time homemaker / work full or part time  
annual household income:  
(55 – 59) 10 million yen or more (about $77,000or more) 
                  (60 – 64) 7 million yen or more (about $54,000 or more) 
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65 or over:   lives with husband / alone 
             full time homemaker / retired 
             annual household income:  
(65 – 69) 3.5 – 10 million yen (about $27,000 - $77,000) 
                (70 or over) 2 – 7 million yen (about $15,000 - $54,000) 
Younger alumnae are more likely to enjoy adequate household income since many of them 
(and / or their husbands) still participate in economic activities. Also, it is likely that 
besides their husbands, at least one of their adult children still live with them. During their 
60s, most of their children leave home, and some of them may face the death of their 
husbands. By the age of 70, most alumnae (and / or their husbands) are likely to retire, 
which leads to household income reduction. As mentioned earlier, it is likely that pensions 
account for most of their monthly income. It should also be remembered that those 60 or 
older are more likely to have larger financial assets than the younger. As a group of 
Japanese older women, the respondents to this survey have higher levels of education than 
average, which is reflected in their work-related data. It can be said that relatively higher 
participation in the labor force, longer working experiences and a higher percentage 
engaging in professional / technical work, especially in fields of education, are among the 
characteristics of the respondents to this survey, if the fact is considered that most women 
in Japan did not continue to work after marriage until about 1980. On the other hand, there 
were also a considerable number of alumnae who have shorter or no working experience 
despite their higher level of education. It is not unusual in Japan, however, especially for an 
older woman not to work even though she has a good academic background. Reasons may 
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be partly because they place high priority on children’s education, or because 
better-educated women seek more challenging careers, which is difficult to pursue after 
having children, or because their husbands are also likely to be better-educated and 
therefore have higher incomes which makes it unnecessary for them to work. Traditionally 
in Japan, most housewives manage their husbands’ earnings, which gives them a sense of 
autonomy, if not freedom even though they do not have their own income (Japan 
Information Network, 2002). 
The Alumnae’s Overseas Trip Characteristics and Significant Relationships with 
Demographic Variables 
Examination of their overseas pleasure trips identified 112 “travelers” who have 
taken at least one overseas trip for pleasure. More than half of the travelers have taken such 
trips six or more times. A typical overseas pleasure trip taken by a traveler had the 
following characteristics, many of which are similar to trip characteristics of Japanese older 
tourists found in literature: 
- undertaken in recent years (2000 – 2002) 
- to Western Europe  
- with husband / friends 
- used full packaged tours / arranged individually 
There was a slight tendency, if not significant, that a smaller number of the youngest have 
taken 6 or more overseas trips, fewer number of the oldest took the most recent trips in 
2000 – 2002, and more number of the older used full packaged tours, while more number 
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of the younger arranged their own trips. Variables other than age, however, indicated more 
significant relationships. Respondents living in a household of two – three were more likely 
to travel with husbands, whereas those living alone tended to travel with friends. Those 
working full time were more likely to travel with friends or family including / excluding 
husband. Trips were more often individually arranged when undertaken by those with 
higher income, or when the trip is to US mainland / Hawaii. Also, trips involving family 
members (husband, son, daughter, other family / relatives) were relatively more often 
individually arranged, compared with those with friends, in which packaged tours were 
most often used. It is likely that trips to visit family members or relatives living abroad may 
account for a certain proportion of those individually arranged trips.  
It was also identified, if not clearly, that what is likely to be “female travel” that 
involves female friends, daughters and sisters may account for a considerable part of their 
trips, second to trips with husbands. According to JTB’s (2001, November) survey, while 
half of male respondents over 50 years old indicated “spouse” as their desired travel 
companion, less than 30% of female respondents over 50 years old did so. Instead, they 
were more likely to wish to travel with “friends.” This may be partly because Japanese 
society has what Lipman-Blumen (1976) noted as “homosocial” nature as cited by 
Creighton (1995), in which social activities often involve members of the same gender. Still, 
one cannot help suspecting that the gap in the opinion between men and women may 
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suggest that many older women would rather be free from the ordinary role of a caretaker 
of a husband while traveling.  
Although comments were not asked in the questionnaire, some alumnae gave 
comments that were very informative as to understanding their lives, transition of their 
lives and travel. Also, they illustrate “family influences” on travel as pointed out in 
literature. One of them who is a full time homemaker wrote: 
I have lived overseas twice for business of my husband who works for a trading 
company. Most of my overseas trips have been ones that we took during the stays 
abroad. When my husband lived and worked overseas alone away from family in 
Japan, I would often travel to visit him [translation and edition added]. 
Another alumna who works with her husband who is a medical practitioner noted: 
After I turned over 50, I felt that I had finally become free from raising children 
and that I would be able to enjoy the freedom of taking trips. Traveling just once a 
year, however, is not enough to satisfy my wish to visit many places. Besides the 
trips with my husband, I take a few trips a year with female friends for shopping 
to neighboring countries. Isn’t this a privilege for women? [translation added]. 
Another alumna who is a retired high school teacher wrote: 
My husband passed away in January, 1999. He had been looking forward to a trip 
to Spain with me planned in March in that year. As it has been three and half years 
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since then, I now think I could resume traveling, this time with a photo of my 
husband [translation added]. 
The Alumnae’s Motivations to Travel Overseas and Significant Relationships with 
Demographic Variables 
Examination of motivations for the older alumnae to travel revealed that 
“escapism” is an important element of their motivation, but they were more likely to seek 
what is explained by Fodness (1994) as the positive pole of escape rather than the negative 
pole. “Knowledge” and “utilitarian (reward maximization)” which were rated as the top 
two motivational functions represent the positive escape as mentioned in chapter three. 
“Knowledge” was further categorized into “knowledge (history & art)” which the older 
alumnae surveyed indicated as of the most significant interest, and “knowledge (lifestyle)” 
which was less sought after. Their significant interest in history and art is consistent with 
older tourists’ characteristics found in literature. As Foster (1986) and Creighton (1995) 
noted, educational aspects of a trip may be important partly for self-improvement and 
self-fulfillment, and partly for justification of taking a trip and spending a large amount of 
money. Also, it should be remembered that people are more used to explaining reasons for 
travel in terms of “cultural” motives including education as Crompton (1979) noted. 
Furthermore, the preference for history and art can be related to the popularity of European 
destinations among the alumnae. Japanese may tend to associate history and culture 
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tourism with Europe as six out of top eight foreign destinations were those of Europe, when 
respondents were asked to indicate a desired destination to engage in history and culture 
tourism in a survey conducted by JTB(2001). On the other hand, although knowledge 
(lifestyle) just ranked the fourth significant motivation out of seven, this was the one that 
indicated significant differences by age. Younger alumnae indicated higher interest in this 
while the oldest (70 or over) did not. A breakdown of this function indicates that while the 
alumnae on the whole are less likely to seek “experiencing lifestyle” than “seeing 
lifestyle,” the oldest alumnae are much less likely to do so. Possible reasons may be 
because, as suggested in literature by Romsa & Blenman (1989), one feels more stressful in 
unfamiliar surroundings as he / she ages, or because recent seniors may be more active than 
those in the past as You & O’Leary (2000) noted. Further investigations may be necessary 
for this issue.  
The negative pole of escape was less sought after among the older alumnae as a 
whole, which supports discussions in literature. A near-significant difference was identified, 
however, depending on employment status. Retirees or full time workers are more likely 
than full time homemakers to seek passive escape. One would wonder whether full time 
workers and retirees feel the need to relax as they work / have worked hard outside and are 
more exhausted than full time homemakers who have more energy. 
As for interpersonal aspects of motivation, while the older alumnae are likely to 
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enjoy having family members, friends and others as travel companions, they are least likely 
to consider spending time together as the main purpose of the trip. The trip itself seems 
more important to them, suggesting that their travel is likely to be both “affiliative” and 
“self-determined” as Henderson (1997) cited Henderson, Bialeschki, Shaw & Freysinger’s 
idea (1996), but with the emphasis on the latter. 
Although some literature has suggested a relationship between status need and 
one’s socioeconomic condition, no significant relationship was identified in this survey 
between “value expressive (status)” and demographic variables including “annual 
household income.” It seems annual household income does not necessarily represent one’s 
socioeconomic condition since there may be other factors such as education and social 
class. 
The Alumnae’s Perceived Barriers to Travel and Significant Relationships with Trip 
Characteristics and Demographic Variables 
Overall, the older alumnae were highly motivated to travel as shown in the higher 
scores for many of the motivational items. By contrast, the lower scores for barrier items 
suggested that they were generally less likely to feel constrained significantly at least by 
the factors given in this survey. However, the perceptions of barriers varied more greatly 
than motivations depending on demographics and trip characteristics. 
First, it should be remembered that there were 20 “non-travelers” who reported 
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that they had never taken any overseas pleasure trips for pleasure. The non-travelers tended 
to be younger, live with husband / husband and adult child(ren), full time homemaker / 
work full time, and have a higher income. Partly because of this, one of relatively greater 
barriers for less traveled alumnae including non-travelers was “commitment to work / 
social activities.” Expectedly, the significance of the barrier was more prominent with those 
who work full time. Another relatively greater barrier for less traveled alumnae was “need 
to care for family, animals and plants.” It was also identified that they are more likely to 
feel the need of care and therefore cannot travel if family member(s) are too busy to travel. 
“The ethic of care” as explained in literature seems to be still present for some alumnae, 
even though it is unlikely that their children are very young. Some alumnae may be highly 
committed to household responsibilities and it is also likely some may need to take care of 
their own or their husbands’ elderly parent(s), grandchildren or pets. It should be noted, 
however, this item was not considered a barrier for the vast majority of alumnae who are 
more traveled. 
 The older alumnae on the whole perceived “security concerns” to be the most 
significant barrier. Since there was a significant correlation between “security concerns” 
and “health / physical ability concerns” in this survey, it is likely that alumnae who are not 
in good health and physical condition are more apprehensive about security while traveling. 
Thus, it appears that the oldest alumnae’s (70 or over) security concerns were relatively 
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smaller, partly because they had relatively smaller health / physical ability concerns despite 
the fact the group includes six individuals 75 or over, which was a little surprise. The oldest 
alumnae, on the other hand, perceived “tiresome travel applications / procedures” as 
barriers to greater extent than the younger. This, along with their weaker passion for 
knowledge and reward maximization as motivation to travel, may indicate a slight decline 
in psychological strength, if not significant. 
Other Significant Relationships 
Finally, it may be worth paying attention to the fact that “major at college” 
indicated several significant relationships with the alumnae’s travel. The alumnae who 
majored in Math at college were less likely to have traveled a number of times and more 
likely to be non-travelers than those who majored in English. Examination of barriers to 
travel indicated that Math major alumnae were significantly more likely than English major 
alumnae to perceive “language concerns” to be barriers to travel. “Fear of flying” was also 
a moderately more significant concern for the Math major than the English major. In 
addition, Math majors were less likely than English majors to seek “knowledge (lifestyle)” 
on their trips. These results appear to support Atchley’s (1989, 1993) continuity theory as 
cited by Zimmer, Brayley & Searle (1996) found in literature. Many of the alumnae seem 
to more or less retain what they were interested in and studied about 35 – 60 years ago in 
their youth, although various subsequent circumstances after college such as occupations 
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and family influences should certainly be considered.  
Summary and Recommendations for Travel Managers 
This study has numerous limitations as noted earlier and the results are by no 
means definitive. Since it was intended, however, to make a small contribution to an 
enhancement of the industry’s knowledge about Japanese older female tourists, some 
conclusions should be made from this study. Thus, it is recommended that travel managers 
be mindful of the following when they target consumers similar to those studied in this 
survey: 
1. Emphasize educational aspects of the trip. Stress that the destination is rich in history, 
culture, and art. To be able to learn something not only gives them a sense of purpose 
and fulfillment but also makes them feel comfortable about taking the trip and spending 
a lot of money. Offering an opportunity to experience the lifestyle of a destination may 
also work, except for those 70 or over.  
2. Stress positive effects of a travel on their lives. Explain that travel can enrich their lives 
and that they should travel to enjoy life to its fullest. 
3. It is unlikely that they use travel to feel togetherness with family or friends. They love 
to have travel companions, however. Especially, many older women seem to wish to 
travel with female friends. They would make valuable customers since they are most 
likely to use full packaged tours. For those who feel it difficult to leave the rest of the 
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family alone, help them make legitimate excuses to do so. Again, including learning 
aspects in the trip is a good example. 
4. Promote your products where there are more likely to be interested potential customers. 
Culture centers are good examples. There would be more motivated customers in such 
foreign culture-related classes such as foreign languages, foreign cuisine, foreign music, 
foreign arts, etc. Also advertising in publications related to foreign cultures. 
5. Take every precautions to secure the trip. Logically explain the safety of the trip and 
educate them how to keep themselves from danger. Assure them that they will be 
properly treated in case of health problems. 
6. It is not very necessary to treat them as “the elderly,” unless they have problems in 
health / physical ability. Some, especially for those 70 or over, however, may perceive 
travel-related procedures to be tiresome. Simplify applications and procedures and use 
larger letters if possible. Assure them that they are easy. 
Recommendations for Further Studies 
As a result of the survey and literature review, several possible researches are 
suggested as follows: 
1. A similar study should be conducted with a larger sample size. 
2. A similar study would be more effective if combined with qualitative interviews. 
3. Similar studies can be conducted with Japanese older male tourists. 
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4. Based on #2, comparative studies with this study can be conducted to identify 
similarities and differences between male and female. 
5. Similar studies can also be undertaken with various other populations, such as those in 
different demographic segments, or those in different countries. 
6. Comparative studies based on #5. 
7. Similar studies can be undertaken possibly with the same individuals in 5 years or with 
those in equivalent ages to identify how they change. 
8. Similar studies can also be conducted in 10 years with those who are 55 – 79 and how 
they are different compared with those in the same ages today.  
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Dear Tsuda College Alumnae, 
 
Your Cooperation Needed for Questionnaire on Overseas Pleasure Travel 
I hope you are all well.  
Please bear with me for writing this unexpected letter. My name is Sachiko Takaya, an English major 
at Tsuda College, graduated in 1992. I have been studying tourism at Graduate School of University of 
Wisconsin-Stout in the U.S.A. for 2 years, and currently, I am working on a master’s thesis on travel 
motivations of Japanese women. Since opinions of your generations toward overseas travel are needed for 
the study, I am wondering if you could possibly help me with the thesis by completing a questionnaire 
survey. 
As respondents to this survey, I chose some of alumnae at random from those who graduated between 
1944 and 1968, whose names are on the 1997 edition of the college’s alumnae list. I hesitate to bother you 
for my personal matter, but it would be very much appreciated if you could complete the survey, regardless 
of whether you have traveled overseas or not. Time for completing the survey will be about 5 – 10 minutes. 
    Your response to this survey is strictly confidential, and the result will be used only for the purpose of 
completing my master’s thesis. While your response to this survey is voluntary, opinions are needed from 
as many people as possible to contribute to understanding of female tourists and improvement of travel 
services. Therefore, again, I would truly appreciate your response. 
On completion of the survey, please enclose it unsigned in the postage paid return envelope provided. 
It would be appreciated if you could return it by the end of this month.  
I wish you every wellness and happiness from the bottom of my heart. 
 
May, 2002 
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Sachiko Takaya (92 English major) 
Graduate Student, Hospitality & Tourism Program University of Wisconsin-Stout 
500 12th Ave. W. #18 Menomonie, WI 54751   
E-mail: tsachiko18@hotmail.com 
Address in Japan: 1627 Notsuharu, Oita-gun, Oita 
 
 
 
 
Bob Davies (Research Adviser) 
Assistant Professor, University of Wisconsin-Stout 
P.O. Box 790 Menomonie, WI 54751 
CHD 448 Home Economics Building 
Sue Foxwell 
Research Administrator and Human Protections Administrator, UW-Stout 
Institutional Review Board for the Protection of Human Subjects in Research (IRB) 
University of Wisconsin-Stout  
11 Harvey Hall, Menomonie, WI 54751 
 
 
 
* This survey is NOT conducted by Tsuda College and Tsuda College alumnae office. 
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QUESTIONNAIRE ON OVERSEAS TRAVEL 
 
1. How many pleasure trips have you taken overseas (as distinguished from business trips)?   
  a. None       b. 1        c. 2 – 3        d. 4 – 5        e. 6 – 9       d. 10 or more 
* If you circle “a. None” please skip Q2 and Q3, turn to the next page and complete Q4 - Q9. If not, please 
complete all the questions including the questions Q4 – Q9. 
 
2. A.  When and where did you take an overseas pleasure trip most recently? 
Year: ___________     to: ______________________________ 
B. With whom did you travel in the most recent trip? (check all that apply) 
a.  alone           b.  husband        c.  daughter(s)       d.  son(s)     
e.  other family members / relatives  f. friend(s)    g.  organized group    h.  others 
C. How was the travel arranged? 
a. full packaged tour (accompanied by tour guides, meals and sightseeing included) 
b. free-time packaged tour (flexible schedule at destination) 
c. individually arranged travel     d.  other 
 
3. In connection with traveling overseas for pleasure generally, to what extent do you agree with the following 
statements? Please check one number for every item. 
1=strongly disagree  2=disagree  3=neutral  4= agree  5=strongly agree 
 
(a) I like to visit historical sites and architecture abroad……………1 2 3 4 5 
(b) I like to visit art galleries and museums abroad…………………1 2 3 4 5 
(c) I like to see how other people live while I am overseas…………1 2 3 4 5 
(d) While traveling overseas, I like to experience things people there  
normally do……………………………………………………… 1 2 3 4
 5 
(e) I want to get rest and relaxation while traveling overseas……… 1 2 3 4
 5 
(f) I travel overseas to have a change from daily routine ………… 1 2 3 4 5 
(g) I travel overseas to enjoy life to its fullest……………………… 1 2 3 4
 5 
(h) Overseas travel gives me a sense of enrichment…………………1 2 3 4 5 
(i) There are some foreign places I have always wanted to visit…… 1 2 3 4
 5 
(j) The main purpose of an overseas trip is to spend time with   
family rather than the trip itself ………………………………1 2 3 4
 5 
(k) The main purpose of an overseas trip is to spend time with  
friends and to socialize rather than the trip itself ……………… 1 2 3 4
 5 
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(l) Traveling with someone is always more fun than going alone … 1 2 3 4
 5 
(m) I enjoy telling friends about my trip …………………………… 1 2 3 4
 5 
(n) I want to stay at luxurious hotels while traveling overseas …… 1 2 3 4
 5 
 
4. To what extent are the following items your barriers to overseas pleasure travel? Please check one number for 
every item. 
1= Not a barrier  2= very little  3= neutral  4= somewhat   5=substantial barrier 
 
(a) Heath / physical ability concerns ………………………………1 2 3 4 5 
(b) Security concerns ………………………………………………1 2 3 4 5 
(c) Language concerns……………………………………………… 1 2 3 4
 5 
(d) Fear of flying ……………………………………………………1 2 3 4
 5 
(e) Do not like foreign food …………………………………………1 2 3 4
 5 
(f) Dislike / not interested in foreign travel …………………………1 2 3 4 5 
(g) Tiresome travel applications / procedures ………………………1 2 3 4 5 
(h) Cost too much ……………………………………………………1 2 3 4
 5  
(i) Commitment to work / social activities …………………………1 2 3 4 5 
(j) Lack of someone to travel with ………………………………… 1 2 3 4
 5 
(k) Family no time to travel / not interested in traveling…………… 1 2 3 4 5 
(l) Need to care for family, animals and plants………………………1 2 3 4 5 
(m) People around me will not approve………………………………1 2 3 4 5
  
    
5. Your age:    a. 55 – 59    b. 60 – 64    c. 65 – 69    d. 70 – 75    e. 76 or over 
 
6. Your major at Tsuda College:    a. English      b. Math 
 
7. A. Current employment status:   
a. full time homemaker   b. retired     c. work part time    b. work full time  
    B. [if you have ever worked] Occupation (e.g. educational / secretary / self-employed etc.):   
  __________________________________________ 
C. Length of the working experience:  
a. 10 years or less   b. 11 – 20 years   c. 21 – 30 years   d. 31 years or more 
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8. Your household size:   a. 1       b. 2         c. 3        d. 4       e. 5 or more 
 
9. Annual household income before taxes: 
a. ¥ 0 – 1million      b. ¥ 1 – 2m.      c. ¥ 2 – 3.5m.        d. ¥ 3.5 – 5m.     
e. ¥ 5 - 7m.         f. ¥ 7 – 10 m.     g. ¥ 10 m. or more 
 
Thank you for your cooperation! Please return the completed survey in the envelope provided. 
 
